TAMIL NADU OPEN UNIVERSITY
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School of Management Studies
ASSIGNMENT

Programme Code No : 163
Programme Name : BBA Marketing Management
Course Code & Name: BBAM — 31& SALES & DISTRIBUTION MANAGEMENT

Batch : AY 2019 -2020

No.of Assignments : 3
Maximum CIA Marks : 25 ( Average of Total No. of Assignments )

ASSIGNMENT -1

Max : 25 marks
Answer any one of the question not exceeding 1000 words
1. What is mean by sales budget?
cllpuenet S LU g LI GTETDTE) 6TETET?
2. List out the various kinds of retailer.
Sevevenm edluememumrerilen LivGoum euangsaner cuflangiLi(Hés)s.
3. Give an account of the different types of whole salers.

Qs ellhueeruimerflen LiGeum cuanssaeT LI ig WL (h allers@s.

ASSIGNMENT — 2

Max : 25 marks

Answer any one of the question not exceeding 1000 words
1. What are the functions of distribution channel member?
QULPMEISE ULl BLITGET 6T LiewTl&6T wireneu?
2. Explain the various sources of sales personnel recruitment.
ellmuener Lanflwimert Gamiiben LGCam ppeBIGET GNSg allersd@s.
3. Explain the role and importance of wholesaler and retailer in distribution management.
aupiige Gooramanoule Grss elpuemearurert wHmibd Sowenm elhLeerurerfler LikiE

LHMID PES LSS GDSg eNlerd@Hs.



ASSIGNMENT -3

Max : 25 marks
Answer any one of the question not exceeding 1000 words
1. Explain the process of sales force selection.
slmuenar uanflwrereny CaibbsH LSl Cewe pamaEeT GDSE 6lers@s.
2. Discuss about the elements of distribution management.
udlire] (<) aupmigd Careareanouder sgmmsear Lnml eflef.
3. What is meant by Pricing in Retailing?

Sovewerm cuanflas e ellenen Hliamruid erenmmed ereume?



TAMIL NADU OPEN UNIVERSITY

Chennai - 15

School of Management Studies
ASSIGNMENT

Programme Code No : 163
Programme Name : BBA Marketing Management
Course Code & Name: BBAM — 32 & ADVERTISING & SALES PROMOTION

Batch : AY 2019 -2020

No.of Assignments  : 3
Maximum CIA Marks : 25 ( Average of Total No. of Assignments )

ASSIGNMENT -1

Max : 25 marks
Answer any one of the question not exceeding 1000 words
1. Describe the media of press advertising.
S|&& ellembLITE srgerd LD eleufl&se, .
2. Discuss the role of media in advertising and sales promotion.
eflemburd HmID el HUemen QLHEESS D 2ar_sgdler LkIE@ &DSg aleurdés.
3. What are the merits and demerits of Newspaper advertising?

eflembuy Qeidgrersaiien BemenOEET LHMID SEOSET WiTan6?

ASSIGNMENT =2

Max : 25 marks
Answer any one of the question not exceeding 1000 words
1. Discuss the different types of Advertising Layout.
cflembuir Sienliber LiGeum cuensser LM efleuil.
2. Discuss the social economic aspect of advertising.
geps QummerrsTy Carenhisatcd elleTbUTSems e CFIs.
3. What are the causes for the increase in sales promotional activities?

ellpuener QUmESs BLellysamas6ar ASsTsssnaTean sryahigamer adleouil.



ASSIGNMENT -3

Max : 25 marks

Answer any one of the question not exceeding 1000 words

1. Discuss the Techniques used in Television Message.

Qgrenesr &l gaeue I LSS LwearL(hidsLLHD i Lniger Lndl ebleufl.
2. Explain the various techniques used for sales promotion.

cllpuener earg@allLiL&E LwWeTLBSS LMD B LIBiGeeT 6l 6md @ miseT.
3. What are the advantages and limitation of sales promotion techniques?

ellhuener QLH&ES L LSS 6 BemenloseT HMID @GepnUT(HSET WTene?
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ASSIGNMENT
Programme Code No : 163
Programme Name  : BBA Marketing Management
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Batch : AY 2019 -2020

No.of Assignments  : 3
Maximum CIA Marks : 25 ( Average of Total No. of Assignments )

ASSIGNMENT -1

Max : 25 marks

Answer any one of the question not exceeding 1000 words
1. Define services. State its characteristics.
ghens GCaanaluiler @&EmTEHms TN ASET SeTennasamar GlgiTedl.

2.What are new products? How are they developed?

HHw QurpLseT wreneu? igemen eredeumm GLobu(hégieug)?
3. Explain the significance of service delivery.

Caanou auLpmIGI6T (P& WSgIeuSms dleTdHEs.

ASSIGNMENT — 2

Max : 25 marks

Answer any one of the question not exceeding 1000 words
1. What are the basic steps in market segmentation?
snheng Lflafler g liLenL LigHleneseT Wireneu?

2.Explain designing and delivering services.

Caeneu Heng Ul eUenLDLIL| LDHMILD GULPMEIELD Liewt LbM allemd@s.

3.Explain the various strategies of CRM.

CRM &5t uebGoupy 2 dlasemar allers@s.



ASSIGNMENT -3

Max : 25 marks
Answer any one of the question not exceeding 1000 words
1. Explain the factors affecting in pricing policy services.
cllevev Qarareng Caancugamer SToraldEL sryanilsamar eflaré.
2. Explain the various strategies of CRM.
CRM & uebGoumy 2 sHlaemar allems@s.
3. Explain the significance of service delivery.

Caeneu auLprIgadlen (&Sl SGIeUSnS 6Nl6Td:@s.
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ASSIGNMENT
Programme Code No : 163
Programme Name : BBA Marketing Management
Course Code & Name: BBAM — 34 & RETAIL MARKETING

Batch : AY 2019 -2020

No.of Assignments  : 3
Maximum CIA Marks : 25 ( Average of Total No. of Assignments )

ASSIGNMENT -1

Max : 25 marks
Answer any one of the question not exceeding 1000 words
1. State the elements of the retail marketing.
Slevbewanm shensudlwelen 2jiq LiLenL gmmsamer Ggtladl.
2. Explain the different theories of retail development.
Sovevenm cuerrddluen LivGoum Caruim(hsamer allems@s.
3. Explain the essential qualities of retailer.

fveveny el HLienaTmemflib srewTiL Gy W GeaThaeansamer adleuiflss.

ASSIGNMENT — 2

Max : 25 marks
Answer any one of the question not exceeding 1000 words
1. What are the functions of product management?
Qumrmer 2 HuGSH Ceremmenouder LanflaeT wireneu?
2. What is Merchandising? How can it be of use to a Retailer?
eUEMTEs  LOWITESHE® — eTammed — eremenm?  2ig  ereueumm  Foawennm  euamfllsis@nsE
vweruhSsLLBHE DG ?
3. Define Brand and its relevance in retail business.
oUEDTILM| JievLwimerid pmih Heevsom elbusmerullsd gievLwmrersdler Lk undl elers@s.



ASSIGNMENT -3

Max : 25 marks

Answer any one of the question not exceeding 1000 words

1. Define retail. State its role in marketing.
Soveenm Fhengullwir LUHH eueFwm. g6 LIBIE T Jnm1s.
2. State the need for studying consumer behavior in the retail marketing.
Sovawenm eflHLenamuie) BISTGaTT BLGensemlll Lilg&s Gouamy L6 el LSS Fn M.

3. What are the steps involved in developing a retail strategy?

Sovewerm euanfla BIL LBIGem6T 2 (Heurd@Geudle 2 arer LOGeum LigHlena& e wraned?
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Programme Code No : 163
Programme Name : BBA Marketing Management
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Batch : AY 2019 -2020

No.of Assignments  : 2
Maximum CIA Marks : 25 ( Average of Total No. of Assignments )

ASSIGNMENT =1

Max : 25 marks

Answer any one of the question not exceeding 1000 words

1. Explain the characteristics of Good Marketing Research.
s shmauluen guielsr G dlEunismear allorsEs.
2. Discuss important instruments used in collection of Primary Data.
yso Hleme yetafl eleuy Gesfliu pammwmred LwWaTUESSILGLLD STHeTEISeT60T
PEEWSFIGHmE all6TsEs.
3. What is Sampling? Classify Sampling techniques.
& QmGIIL 6TeITMMeD 6TeuTeur ? &n QO (pemm&S6Tler auemSSHEMaT 66T G

ASSIGNMENT =2

Max : 25 marks

Answer any one of the question not exceeding 1000 words

1. Analyse the different types of research design.

STTLES Gulg eI LSSel6 LIdGeU UENSSMET LIEGSSTTTIS.
2. ldentify important Bivariate Statistical Tools used in Data Analysis.

@ mwrdl yereflulwed srgarmisst alleur LGlumielng LweTuBems e dEs.
3. Explain the important components of a Research Report.

opuie] gMlsmaeullar aEl s piser unbl allersEs.



