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ASSIGNMENT – 1 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. What is mean by sales budget? 

2. List out the various kinds of retailer. 

3. Give an account of the different types of whole salers.  

 

ASSIGNMENT – 2 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. What are the functions of distribution channel member? 

2. Explain the various sources of sales personnel recruitment. 

 

3. Explain the role and importance of wholesaler and retailer in distribution management. 



ASSIGNMENT – 3 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. Explain the process of sales force selection. 

2. Discuss about the elements of distribution management. 

3. What is meant by Pricing in Retailing? 

  



 

TAMIL NADU OPEN UNIVERSITY 

Chennai - 15 

School of Management Studies 

ASSIGNMENT 
 

Programme Code No  : 163 
Programme Name      : BBA Marketing Management 
Course Code & Name : BBAM – 32 & ADVERTISING & SALES PROMOTION 

Batch    : AY 2019 -2020 

No.of Assignments  : 3 
Maximum CIA  Marks : 25  ( Average of  Total No. of  Assignments )  

 

ASSIGNMENT – 1 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. Describe the media of press advertising. 

2. Discuss the role of media in advertising and sales promotion. 

3. What are the merits and demerits of Newspaper advertising? 

 

ASSIGNMENT – 2 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. Discuss the different types of Advertising Layout. 

2. Discuss the social economic aspect of advertising. 

3. What are the causes for the increase in sales promotional activities? 

 

 

 



ASSIGNMENT – 3 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

 

1. Discuss the Techniques used in Television Message. 

2. Explain the various techniques used for sales promotion.  

3. What are the advantages and limitation of sales promotion techniques? 
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ASSIGNMENT – 1 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. Define services. State its characteristics. 

2. What are new products? How are they developed? 

3. Explain the significance of service delivery. 

 

 

ASSIGNMENT – 2 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. What are the basic steps in market segmentation? 

2.Explain designing and delivering services. 

3.Explain the various strategies of CRM. 

CRM 

 

 



 

ASSIGNMENT – 3 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. Explain the factors affecting in pricing policy services. 

2. Explain the various strategies of CRM. 

CRM 

3. Explain the significance of service delivery. 
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ASSIGNMENT – 1 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. State the elements of the retail marketing. 

2. Explain the different theories of retail development. 

3. Explain the essential qualities of retailer. 

 

ASSIGNMENT – 2 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. What are the functions of product management? 

2. What is Merchandising? How can it be of use to a Retailer? 

3. Define Brand and its relevance in retail business. 

tiuaW milahsk; kw;Wk; rpy;yiw tpw;gidapy; milahsj;jpd; gq;F gw;wp tpsf;Ff. 

 

 

 



ASSIGNMENT – 3 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. Define retail. State its role in marketing. 

   .

2. State the need for studying consumer behavior in the retail marketing. 

   .

3. What are the steps involved in developing a retail strategy?   

 

 

 

 

  



 

TAMIL NADU OPEN UNIVERSITY 

Chennai - 15 

School of Management Studies 

ASSIGNMENT 
 

Programme Code No  : 163 
Programme Name      : BBA Marketing Management 
Course Code & Name : BBAM – 35 & MARKETING RESEARCH 

Batch    : AY 2019 -2020 

No.of Assignments  : 2  
Maximum CIA  Marks : 25  ( Average of  Total No. of  Assignments )  

 

ASSIGNMENT – 1 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1. Explain the characteristics of Good Marketing Research.  
 rpwe;j re;ijapay; Ma;tpd; Fzhjprpaq;fis tpsf;Ff.  

2. Discuss important instruments used in collection of Primary Data. 

Kjy; epiy Gs;sp tptu Nrfupg;g Kiwahy; gad;gLj;jg;gLk; rhjdq;fspd; 

Kf;fpaj;Jtj;ij tpsf;Ff. 

3. What is Sampling? Classify Sampling techniques. 

$nwLg;G vd;why; vd;d? $nwLg;G Kiwfspd; tiffis tpsf;Ff. 

 

ASSIGNMENT – 2 

Max : 25 marks 

Answer any one of the question not exceeding 1000 words  

1.  Analyse the different types of research design. 

  Identify important Bivariate Statistical Tools used in Data Analysis.

,Ukhwp Gs;spapay; rhjdq;fs; tptu gFg;gha;tpw;F gad;gLtij tpsf;Ff. 

3.  Explain the important components of a Research Report.  

Ma;T mwpf;ifapd; Kf;fpa $Wfs; gw;wp tpsf;Ff. 

 

 


