
  

 

 

B.B.A.DEGREE EXAMINATION —  
DECEMBER, 2019. 

Second Year 

Retail Management 

BUSINESS MATHEMATICS AND STATISTICS 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Explain the nature of business statistics. 

2. Write a note on characteristics of primary data. 

3. What is histogram? Give an example. 

4. The principal is Rs.30,000 the interest rate is 12%. 

Calculate the total value after 2 year using 

compound interest. 

5. What is use of calculus in business? 
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PART B — (4  15 = 60 marks) 

Answer any FOUR questions. 

6. What are the properties of mean median and 
mode? Explain in detail. 

7. Classify and discuss different kinds of matrices. 

8. Prove that C).(AB) ∩∪∩(=)∪(∩ ACBA  

9. The following data relate to the prices and 
quantities of 3 commodities in the year 2004 and 
2005. Calculate index numbers under Fishers 
Ideal method for the year 2005 by using 2004 as a 
base year. 

 

 2004  2005   

Kilo Rate Kilo Rate 

Bread 10 3 8 3.25 

Meat 20 15 15 20 

Tea 2 25 3 23 

10. Multiply matrices A and B. 

  

763-
452-

=A  

 

 
63-
11-
4-2-

=B  
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11. Fit a straight line trend to the following data 

  

Year 1965 1966 1967 1968 1969 1970 1971 
 

Value of 
production 
( in crores) 

672 824 967 1204 1464 1758 2057 

 Estimate the value of production during the year 
1975. 

12. Elaborate the procedure involved in constructing 
index number. 

 

——––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION —  
DECEMBER, 2019. 

Second Year 

Retail Management 

BUSINESS COMMUNICATION 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. What are the objectives of communication? 

2. Explain the reasons for writing sales letter. 

3. Explain the importance of export import 
correspondence. 

4. What are the major points to be observed while 

writing press report? 

5. What are the contents of minutes the meeting? 
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PART B — (4  15 = 60 marks) 

Answer any FOUR questions. 

6. Classify and explain advantages of different 
methods of communication. 

7. What are different barriers to effective 
communication? How would you overcome them? 

8. Enumerate the important stages of writing 
collection letter. 

9. With reference an advertisement in the newspaper, 
write an application letter to a reputed 
organization for the post of marketing manager 
with bio data. 

10. Write a letter to your bank manager requesting for 
cash credit facility. 

11. Briefly discuss the steps in writing business report 
with an example. 

12. Elaborate the role of information technology in the 
communication sector. 

——––––––––– 



 

  

 

 

 

B.B.A. DEGREE EXAMINATION —  
DECEMBER, 2019. 

Second Year 

MARKETING MANAGEMENT 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Explain the important functions of marketing in 
short. 

 \¢øu°¯¼ß •UQ¯ £oPøÍ ÂÁ›. 

2. Why do we need to understand buyer behaviour? 

 ~Pº÷Áõº |hzøuø¯ |õ® Hß ¦›¢x öPõÒÍ 

÷Ásk®? 

3. What are the attributes of good packing? 

 J¸ |À» ö£õ¸Ò Aøh¨£õÛß C¯À¦PÒ GßÚ? 

4. Explain the components of pricing policy. 

 Âø»U öPõÒøP°ß TÖPÒ ¯õøÁ? 
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5. What are the basic qualities of a sales man? 

 J¸ |À» ÂØ£Ú›ß uSvPÒ ¯õøÁ? 

PART B —  (4  15 = 60 marks) 

Answer any FOUR questions. 

6. Enumerate the various environmental factors that 
influence marketing functions. 

 \¢øu°¯À £oPÎÀ uõUPzøu HØ£kzuUTi¯ 

`Ì{ø» PõμoPøÍ ÂÁ›UP. 

7. Elaborate the important steps in consumer buying 
decision making process. 

 ~Pº÷Áõº J¸ ö£õ¸øÍ Áõ[SÁuØS •iÄ GkzuÀ 

|øh•øÓ°ß £À÷ÁÖ {ø»PøÍ ÂÁ›. 

8. Comment on need and importance of product 
planning. 

 ö£õ¸Ò vmhªku¼ß ÷uøÁø¯²® 

•UQ¯zxÁzøu²® CizxøμUP. 

9. Classify and discuss different types of branding in 
detail. 

 ÁoPa ]ßÚzøu ÁøP¨£kzv P»¢xøμUP. 
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10. What are different kinds of pricing strategies 
followed by marketing companies? 

 \¢øu°¯À {ÖÁÚ[PÒ ¤ß£ØÓU Ti¯ £À÷ÁÖ 

Âø» {ºn¯ ~m£[PÒ ¯õøÁ? 

11. Enumerate the bases of market segmentation with 
suitable example. 

 \¢øu £S¨£õ´Âß Ai¨£øhPøÍ Euõμnzxhß 

ÂÁ›. 

12. Discuss the need and importance of sales 
forecasting in modern times. 

 |ÃÚ Põ»zvÀ ÂØ£øÚ •ß Po¨¤ß 

÷uøÁø¯²® •UQ¯zxÁzøu²® P»¢xøμUP. 

 

 

——––––––––– 



  

 

 

B.B.A DEGREE EXAMINATION –  

DECEMBER, 2019. 

Second Year 

Retail Management 

HUMAN RESOURCE MANAGEMENT 

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. State the features of HRM. 

2. List out the sources of Job analysis. 

3. What are the different methods of Job evaluation? 

4. State the limitations of labour turnover. 

5. Write short note on worker participation 

management. 
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PART B — (4  15 = 60 marks) 

Answer any FOUR questions. 

6. Explain the functions of Human Resource 
Management. 

7. What are the various sources of recruitment? 
Explain them briefly. 

8. Briefly explain the various benefits provided to 
employees. 

9. Describe Malslow’s hierarchy need theory of 
motivation briefly. 

10. Discuss the different methods of wage payment. 

11. Explain the need and characteristics of collective 
bargaining. 

12. Write short notes on: 

 (a) Job analysis 

 (b) Rewards and incentives 

 (c) Employee morale. 

——––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION –  
DECEMBER, 2019. 

Second Year 

Retail Management 

STORE LAYOUT DESIGN AND VISUAL 
MERCHANDISING 

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks)  

Answer any THREE questions. 

All questions carry equal marks. 

1. What is Stores Layout? State its benefits. 

 £shP Aø©Âh® GßÓõÀ GßÚ? Auß £¯ßPøÍ 

TÖP. 

2. What are the advantages of space planning? 

 Ch vmhªku¼ß |ßø©PÒ ¯õøÁ? 

3. What is meant by Exterior store design? 

 öÁÎ¨¦Ó Pøh ÁiÁø©¨¦ GßÓõÀ GßÚ? 
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4. What is Visual Merchandising? 

 Põm] \õº¢u ÁoP©¯©õUPÀ GßÓõÀ GßÚ? 

5. Write a note on Visual Communication. 

 Põm] \õº¢u uPÁÀ öuõhº¦ £ØÔ SÔ¨¦ ÁøμP. 

PART B — (4  15 = 60 marks)  

Answer any FOUR questions. 

All questions carry equal marks. 

6. Explain the factors to be considered in selection of 
Store Layout. 

 Pøh Aø©Âhzøu ÷uº¢öuk¨£vÀ PÁÛUP 

÷Ási¯ PõμoPÒ £ØÔ ÂÍUSP. 

7. Discuss the various types of store layout. 

 Pøh Ch Aø©Âhzvß £À÷ÁÖ ÁøPPÒ SÔzx 

ÂÁõvUP. 

8. Explain the difference between interior store 
design and exterior store design. 

 ö£mhP EÒ A»[Põμ Aø©¨¤ØS® öÁÎ A»[Põμ 

Aø©¨¤ØS® EÒÍ ÷ÁÖ£õmiøÚ ÂÁ›. 
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9. Explain the advantages of Graphics and 
Atmospheres. 

 Põm]¨ £h»® ©ØÖ® `Ì{ø»¯õÀ HØ£k® 

|ßø©PøÍ ÂÁ›. 

10. Discuss the difference between Ideal oriented 
presentation and Item oriented presentation. 

 ÷|õUP® \õº¢u öÁÎ¨£kzxuÀ ©ØÖ® ö£õ¸Ò 

\õº¢u öÁÎ¨£kzxu¾US® EÒÍ ÷ÁÖ£õmiøÚ 

ÂÁ›. 

11. Discuss the benefits of fixtures and straight rack. 

 {ø»¯õÚ \μUS øÁUS® Ch® ©ØÖ® ÷|μõÚ 

A»©õ› BQ¯ÁØÔß £¯ßPøÍ ÂÁõvUP. 

12. What are the difference between visual 
merchandising and vertical merchandising? 

 Põm] \õº¢u ÁoP ö\¯À£õmiØS® ö£õ¸Ò \õº¢u 

ÁoP ö\¯À£õmiØS® EÒÍ ÷ÁÖ£õkPÒ ¯õøÁ? 

––––––––––––– 




