UG-107 BBE-11/BEC-11

B.A. DEGREE EXAMINATION —
JUNE, 2019.

First Year
Business Economics
MICRO ECONOMIC'S

Time : 3 hours Maximum marks : 75
PART A — (3 x 5 =15 marks)

Answer any THREE questions.

1. Distinguish between micro and macro economics.
Beavenwe  womb  Cufluéd  QurmmeTTETISmS
CaumL(hss5.

2. What are the types of elasticity of demand?

Caeneu GpdlLp&sludlen uamaseT Wmene?

3. Bring out the relationship between AR and MR.

gnefl  amaumuis@n  @mid  eumeumuils@d 2 drer
QFTLrenLI damis.



Explain the importance of selling cost.

elpueerg GFallen (p&SHLSFHeuSmS N6TdH@Hs.

Differentiate between gross interest and net

interest.

Qg eully LHMID Hlsr euligamus CaumuBsgis.
PART B — (4 x 15 = 60 marks)

Answer any FOUR questions.

Explain about the material welfare definition of
Marshall.

WrTagedler GlLTmeT &M Hev Q) ssadans edleui.
Explain consumer equalibrium with the help of
indifference curve.

FoCHI&EE, &GS TR Q& mar(h BI&TCeumm
gblancanil e9lerd@s.

Analyze the various short rune cost's curve with a
diagram.

GnHwu sre Ceweilanear cuamrliLLSgIL 6m 696Ts@s.

What are the factors affecting supply?

fatlidener LTHEGD sTranilseT wWreneu?
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10.

11.

12.

Explain price determination under perfect
competition.

Blenmey Gum_igufler eflened Hlramruid LD elerdEs.

Critically evaluate marginal productivity theory.

Qmd Hlane 2 HLFHE Cam_umenL HILEH CFws.

Critically evaluate Ricardian theory of rent.

MasrrCLrelen curps Camlum’anl Spermie Csds.
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UG-108 BEC-12/BBE-12

B.A. DEGREE EXAMINATION —
JUNE, 2019.

First Year
MONETARY ECONOMICS
Time : 3 hours Maximum marks : 75
PART A — (3 x 5 = 15 marks)
Answer any THREE questions.

1. Explain the functions of money.

veanrg e Liewflganer afleur.,

2. Examine the Hick’s trade cycle.
aubl&enlam eumemtlLi sLpMHE e 4115,

3. Bring out the agency functions of Commercial
banks.

cuentls eumidluden (paeno uanflsamer GloueflE6aTenTis.

4, Discuss the limitation of Central Banking System.

wsHW eunidluflen @eppaamer alleurd.

5. Explain money market and capital market.

LIGTESHens LHMID PLPOSENE FHEnSenil 6l6ms @s.



10.

11.

12.

PART B — (4 x 15 = 60 marks)

Answer any FOUR questions.

Explain Fisher’s quantity theory of money.
Weagfler Liewr emed Camlum el efleufl&sa .

Discuss Hawtrey’s theory of trade cycle.
anm_flufler euranflug sped Camum el elleurdlss.

State the factors determining the money supply.
vewt aflienu Sioreafllés gigw sryenismar gmms.

Explain objectives and performance of Commercial
Bank in India.

@ndwreilen eurentls eumidlgafler Gamaranaser LHMILD
QewueurBsamer edleu.

State the importance of Nationalisation of
Commercial Bank.

ouewl & QUmIS SHeneT Cadlwwwinrgslil L Sler

PESEWUSFHUSDS ).

Discuss the objectives of credit control.
sLa sL_(Hum® Qsrdrenssamer elelflés.

State the role of RBI in monetary policy.
Mareu eumidluden LamsbaTeaTeansulen (P&HWSHUISMS
ENDES
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UG-109 BECAL-11

B.A. DEGREE EXAMINATION —
JUNE, 2019.

First Year
Economics
ECONOMICS OF MARKETING

Time : 3 hours Maximum marks : 75
PART A — (3 x 5 =15 marks)
Answer any THREE questions.

1. Explain the reasons for storage of goods.
18 Callliugparer smyemmhisamer cfleuifl.

2. Discuss the classification of consumer goods.
B&TGeurt QumpLsefler cuanasamer afleur.

3. Explain the concept of market segmentation.
ghens L@GLULer Gamlum el efleur.

4. Differentiate between marketing and selling.
ghensuil_ed wHmib elpuemarenw GCoumiLi(Hés)s.

5. Explain different types of advertising strategy.
uCeum euamswimer eflerbuy WsSlsamer elleurl.



10.

11.

12.

PART B — (4 x 15 = 60 marks)
Answer any FOUR questions.

Sketch the importance of transformation.
Curg@eursdler psHlussasams eilaufl.

Explain different types of market informations.
uLCeun UMSLITET FHang Saeucsamer cflauifl.
What is market finance? Explain.

gBheng Bl erammme eremen? 6lend:@s.

Evaluate the product life cycle.

QuIm(BET U6 sp&&lenws wdUH Qawis.

Enumerate the importance of buying motive.
UMBIGSME  2eI&@GeHG@GD  (WPEFL  jbamisamaer
cAlemd: @s.

State the personal selling in modern marketing.

Belar hansuilLadled <y eranm aflpuemer LipP eflars@s.

Discuss the consumer sales promotion tools.

BI&sTCaumt allpuemen QUmEsSIH e HHelgamer aleums.
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