
  

 

 

B.B.A. DEGREE EXAMINATION –  
JUNE 2019. 

Third Year 

SALES AND DISTRIBUTION MANAGEMENT 

Time : 3 hours Maximum  marks : 75 

SECTION A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1.  Describe the functions of sales management.  

  ÂØ£øÚ ÷©»õsø©°ß £oPøÍ ÂÍUSP. 

2.  What are the sources of recruitment of salesmen? 

 ÂØ£øÚ¯õÍøμ ÷uºöukUS® ‰» Buõμ[PÒ 

¯õøÁ? 

3.  How is sales performance evaluated? 

 ÂØ£øÚ ö\´øP GÆÁõÖ ©v¨¥k ö\´¯¨£kQÓx. 
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4. What is retailing? Discuss the recent 

developments in retailing. 

 ]À»øÓ Â¯õ£õμ® GßÓõÀ GßÚ? ]À»øμ 

Â¯õ£õμzvß \«£zv¯ ÁÍºa]°øÚ ÂÍUSP. 

5.  Describe the role of sales executive’s regards 

wholesales. 

 ö©õzu ÂØ£øÚ¯õÍº öuõhº£õÚ ÂØ£øÚ 

AvPõ›PÎß £[QøÚ ÂÁ›, 

SECTION B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Explain the duties and responsibilities of a sales 

manager.  

 ÂØ£øÚ ÷©»õÍ›ß Phø©PÐ®, ö£õÖ¨¦UPøÍ 

ÂÍUSP. 

7. What is sales force management and discuss the 

methods of training. 

 ÂØ£øÚ Ao ÷©»õsø© ¯õøÁ? ©ØÖ® 

ÂØ£õsø©¯º £°Ø]°À ÁÈ•øÓPÒ £ØÔ 

ÂÁõvUP. 
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8. Define compensation. What are its objects and 
steps involved in compensating? 

 CÇ¨¥k Áøμ¯øÓ. Auß ÷|õUP[PÒ ©ØÖ® Dk 

£i{ø»PøÍ ÂÍUSP. 

9. Define distribution management and explain its 
functions and objectives. 

 £QºÄ ÷©»õsø©°ß ÁøμÂ»UPnzøuU TÔ 

Auß £oPÒ ©ØÖ® SÔU÷PõÒPøÍ ÂÍUSP. 

10. Explain the types of wholesalers and their 
functions in distribution management. 

 ö©õzu Â¯õ£õ›PÎß ÁøPPøÍU TÔ £QºÄ 

÷©»õsø©°À AÁºPÎß £oPøÍ ÂÁ›. 

11. Discuss the importance of promotion as a internal 
source of recruitment. 

 EÒ ‰»õuõμ £o¯©ºzu¼À £o E¯ºÂß 

•UQ¯zxÁzøu ÂÁ›. 

12. Explain the types of whole salers and their 
functions in distribution management. 

 ö©õzu Â¯õ£õ›PÎß ÁøPPøÍU TÔ £QºÄ 

÷©»õsø©°À AÁºPÎß £oPøÍ ÂÁ›. 

––––––––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION –   
JUNE, 2019. 

Third Year 

Marketing Management 

ADVERTISING AND SALES PROMOTION  

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks)  

Answer any THREE questions. 

1. Give the meaning of Advertising. 

 ÂÍ®£μzvß Aºzuzøu GÊxP. 

2. What is recruitment Advertising? 

 Bm ÷\º¨¦ ÂÍ®£μ® GßÓõÀ GßÚ? 

3. Explain the meaning of sales promotion.  

 ÂØ£øÚ FUSÂ¨ø£ ÂÍUS[PÒ. 

4. Write short notes on Demonstration. 

 ]Ö SÔ¨¦ ÁøμP “ö£õ¸Ò £ØÔ¯ ÂÍUP®”. 

5. Give few examples of offers and Discounts. 

 \¾øPPÒ ©ØÖ® uÒÐ£iPÎß ]» Euõμn[PøÍ 

GÊxP. 
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PART B — (4  15 = 60 marks)  

Answer any FOUR questions. 

6. What are the Benefits of Advertising in sales 
promotion? 

 ÂØ£øÚ ÂÍ®£μzvÀ ÂÍ®£μ[PÎß |ßø©PÒ 

¯õøÁ? 

7. What are the advantages and disadvantages of 
Advertising Media? 

 ÂÍ®£μ \õun[PÎß |ßø©PÒ ©ØÖ® SøÓ£õkPÒ 

¯õøÁ? 

8. What are the functions of an Advertising Layout? 

 ÂÍ®£μ Aø©¨¤ß ö\¯À£õkPÒ GßÚ? 

9. Explain the different features and types of 
Television Message. 

 öuõø»Põm] uPÁÀPÎß £À÷ÁÖ ußø©PÒ ©ØÖ® 

ÁøPPÒ £ØÔ ÂÍUSP. 

10. Enumerate the types of Advertising. 

 ÂÍ®£μ ÁøPPøÍ ÂÍUS[PÒ. 
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11. Listout the techniques of sales promotion.  

 ÂØ£øÚ FUSÂ¨¦US £¯ß£kzu¨£k® 

~m£[PøÍ ÂÍUS[PÒ. 

12. Briefly discuss the process of selecting salesman.  

 ÂØ£øÚ¯õÍøμ ÷uº¢öuk¨£uØPõÚ ö\¯À 

•øÓø¯ ÂÍUS[PÒ. 

––––––––––––– 



 

  

 

 

B.B.A. DEGREE EXAMINATION —  
JUNE 2019. 

Third Year 

Marketing Management 

SERVICES MARKETING 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

 Answer any THREE questions. 

1. Classify services. 

 ÷\øÁPøÍ ÁøP£kzxuÀ SÔzx GÊxP. 

2. What is Demographic segmentation. 

 ÷\øÁPÒ ©õºUöPmi[Qß EÒÍ ©UPÒ ¤›Ä°øÚ 

£ØÔ GÊxP. 

3. What are the 7p’s of services marketing. 

 ÷\øÁPÒ ÂØ£øÚ°ß 7p’s  GßÓõÀ GßÚ? 

 UG–314 BBAM–33



 

 UG–314 2

4. What is service quality. 

 ÷\øÁ uμ® GßÓõÀ GßÚ?  

5. What is Relationship Marketing? 

 EÓÄ \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

PART B — (4  15 = 60 marks) 

 Answer any FOUR questions. 

6. State the significance of service Marketing. 

 ÷\øÁ°ß ©õºUöPmi[ •UQ¯zxÁzøu ÂÍUPÄ®. 

7. Discuss the Role of positioning and Differentiate 
in services marketing. 

 ÷\øÁ ©õºUöPmi[ EÒÍ {ø»£õk ©ØÖ® 

÷ÁÖ£õk SÔzx GÊxP. 

8. Discuss the different methods of pricing of 
services. 

 ÷\øÁPÎß Âø»PÎß £À÷ÁÖ •øÓPÒ SÔzx 

GÊxP. 

9. Discuss law of service strategies vary sectornize? 

 ÷\øÁ EzvPÒ xøÓ Áõ›¯õP ©õÖ£kUQÓx GßÖ 

SÔzx GÊxP. 
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10. What are the ways to market the Insurance 
products to customers? 

 ÁõiUøP¯õÍºPÐUS Põ¨¦Öv ö£õ¸mPøÍ 

\¢øu¨£kzxÁuØPõÚ ÁÈPøÍ ÂÍUS[PÒ. 

11. Discuss the major issues and challenges of service 
marketing in India. 

 C¢v¯õÂÀ ÷\øÁ ©õºUöPmiß ö£¸® 

]UPÀPøÍ²® \ÁõÀPøÍ²® ÂÍUS[PÒ. 

12. Describe the importance of CRM. 

 ÁõiUøP¯õÍº EÓÄ \¢øu¨£kzuÀ 

•UQ¯zxÁzøu ÂÍUS[PÒ. 

 

  

——————— 



 

  

 

 

B.B.A DEGREE EXAMINATION – JUNE 2019. 

Third Year 

Marketing Management 

RETAIL MARKETING 

Time : 3 hours Maximum  marks : 75 

SECTION A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Explain the importance of retailing. 

 ]À»øÓ Â¯£õμzvß •UQ¯xÁzøu ÂÁ›. 

2. State the concept of retail marketing mix. 

 ]À»øÓ ÂØ£øÚ P»øÁ°ß P¸zøu £ØÔ TÖ. 

3. What do you mean by product planning in 
retailing? 

 ]À»øÓ ÂØ£øÚ°À u¯õ›¨¦ vmhªkuÀ GßÓõÀ 

GßÚ?  

4. Discuss the traits of sales promotion. 

 ÂØ£øÚ¯õÍ›ß Sn|»ßPøÍ¨ £ØÔ ÂÁõvUP. 

 UG–315 BBAM–34
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5. State the objectives of retail pricing. 

 ]À»øÓ Â¯õ£õμzuß ÷|õUP[PøÍ ÁøμP. 

SECTION B — (4  15 = 60 marks) 

Answer any FOUR questions. 

6. Explain the functions of retailing. 

 ]À»øÓ Â¯õ£õμzvß £oPøÍ ÂÁ›. 

7. Discuss the consumer behaviour in the retail 
context. 

 ]À»øÓ `Ç¼À ~Pº÷Áõº |hzøuø¯ ÂÁõv. 

8. Enumerate the different kinds of Brands. 

 ¤μõskP¼ß £À÷ÁÖ ÁøPPøÍ ÂÁõv. 

9. Discuss the selection of promotion mix advertising 
in Retail Marketing. 

 ]À»øÓ ÂØ£øÚ `Ç¼À ÂÍ®£μ P»øÁ ÂÍ®£μ 

÷uºÄ ÂÁõv. 

10. Explain the essential elements for a successful 
salesmanship. 

 ÂØ£øÚ vÓß öÁØÔ ö£Ó ÷uøÁ¯õÚTÖPÒ £ØÔ 

ÂÍUSP. 
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11. Explain the benefits of market segmentation. 

 \¢øu £õS£kxu¼ß |ßø©PøÍ ÂÁ›. 

12. Explain the recent trends in Retail marketing in 
India. 

 C¢v¯õÂÀ ]À»øÓ ÂØ£øÚ \«£zv¯ {PÌÄPøÍ 

ÂÍUPÄ®. 

–––––––––––– 



  

 

 

 

B.B.A. DEGREE EXAMINATION —  
JUNE, 2019. 

Third Year 

Marketing Management 

MARKETING RESEARCH 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

1. Define marketing research. State its nature. 

 \¢øu°¯À B´Ä  GßÓõÀ GßÚ? Auß 

]Ó¨¤¯À¦PÒ ¯õøÁ? 

2. What are the characteristic of a good design? 

 ]Ó¢u ÁiÁø©¨¤ß C¯À¦PÒ ¯õøÁ? 

 UG–301 BBA–35/
  BBAM-35
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3. State the general suggestions of report writing. 

 B´Ä AÔUøP u¯õ›US® ÷£õx P¸zvÀ öPõÒÍ 

÷Ási¯ £›¢xøμPøÍz u¸P. 

4. What are the uses of marketing testing? 

 \¢øu £›÷\õuøÚ°ß £¯ß£õkPÒ ¯õøÁ? 

5. What is advertising copy? State its characteristics. 

 ÂÍ®£μ |PÀ  GßÓõÀ GßÚ? Auß ]Ó¨¤¯À¦PÒ 

¯õøÁ? 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. 

6. Discuss the various stages in marketing research 
process. 

 \¢øu°¯À B´Ä |øh•øÓ°ß £À÷ÁÖ 

Pmh[PøÍ _¸UP©õP ÂÁ›. 

7. Explain the various types of research design. 

 B´Ä ÁiÁø©¨¤ß £À÷ÁÖ ÁøPPøÍ ÂÍUSP. 

8. Explain the different types and characteristics of 
questionnaire. 

 ÷|ºPõn¼ß £À÷ÁÖ ÁøP ©ØÖ® ]Ó¨¤¯À¦PøÍ 

ÂÍUSP. 
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9. What are the factors to be considered before 
introducing a new product? 

 ¦v¯ ö£õ¸øÍ AÔ•P® ö\´²® •ß P¸zvÀ 

öPõÒÍ¨£h ÷Ási¯ PõμoPÒ ¯õøÁ? 

10. Write short notes on 
 (a) Editing data 
 (b) Coding 
 (c) Tabulation 
 (d) Interpretation. 
 ]Ö SÔ¨¦ ÁøμP. 

 (A) uPÁÀ öuõS¨¦ 

 (B) SÔ±k CkP 

 (C) uPÁÀ AmhÁøn 

 (D) ö£õ¸Ò ÂÍUP®. 

11. What is product research? State its 
characteristics. 

 ö£õ¸Ò B´Ä  GßÓõÀ GßÚ? Auß 

]Ó¨£®\[PøÍ öu›Â. 

12. What are the factors governing the selection of the 
media advertising? 

 ÂÍ®£μ \õuÚ[PøÍz ÷uº¢öukUS® ÷£õx P¸zvÀ 

öPõÒÍ÷Ási¯ PõμoPÒ ¯õøÁ? 

—————— 




