UG-312 BBAM-31

B.B.A. DEGREE EXAMINATION —
JUNE 2019.

Third Year
SALES AND DISTRIBUTION MANAGEMENT

Time : 3 hours Maximum marks: 75

SECTION A — (3 X 5 = 15 marks)
Answer any THREE questions.

1. Describe the functions of sales management.

ellmuener Garemanouler Lamflaamar allems@s.

2. What are the sources of recruitment of salesmen?
dpueenurareny CosTOsHSEL  (PD  YSTIBISGET
wmeneu?

3. How is sales performance evaluated?

aflpuener Qaiens ereueummy HULEH Qe pa.



What is retailing? Discuss the recent

developments in retailing.

Soewerpn  Nwmumyd @M  ereye?  Sleveventy
ewrumysdlen #lusHw cuerTEHulene aflerd@s.
Describe the role of sales executive’s regards
wholesales.

Qurggs  elpuerenumert  Ggriumer  alDHLeneT

sflasrisafler Lmidlaear afleur,

SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions.

Explain the duties and responsibilities of a sales

manager.

edlhuener Gemerilen &Lenos@Ehd, GUTmLLSsmenr

ol emE @

What is sales force management and discuss the
methods of training.
dpueer el  Coera@reny  wrenel?  LHMID
efpuraenowr  LuwipHuder  audapermser LMD
eleundlés.

2 UG-312



10.

11.

12.

Define compensation. What are its objects and
steps involved in compensating?

Quil®h eumgump. Siger CrrEsmEET LOHMD FH
UigBlencsener cllersEs.

Define distribution management and explain its
functions and objectives.

udlre] Cuoerarenwuier eumyelossamrsmss ol
Digen Lientlser Hmib GH&ECasTetsamar allors@s.
Explain the types of wholesalers and their
functions in distribution management.

Qurggs owrurisaier eumssmers daMl ULSlTey
Cueramenwuled ojeurasetler LiamsaneT afleuifl.

Discuss the importance of promotion as a internal
source of recruitment.

26T epersTy  Uemlwbissdled  uewll 2 wiredler
W& wsgeusms elleul.

Explain the types of whole salers and their
functions in distribution management.

Qwrss  elwrurfsetien  cumssmears Pl  LSlTe]
Gueramenude oeursafen LianlsaneT alleuf.
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UG-313 BBAM-32

B.B.A. DEGREE EXAMINATION —
JUNE, 2019.

Third Year
Marketing Management
ADVERTISING AND SALES PROMOTION

Time : 3 hours Maximum marks: 75

PART A — (3 x 5 = 15 marks)
Answer any THREE questions.

1.  Give the meaning of Advertising.
clleTDLITSS 6 DATEHSMS 6T(LPSIS.
2. What is recruitment Advertising?

< Carmiiyy eNembLfd eTeTmmed eTeTen?
3. Explain the meaning of sales promotion.
eflhuenen 2and@eillianL 6lleTs @ misET.
4.  Write short notes on Demonstration.
An @MUY euenrs “Gumer Lol eferdshn”.
5. Give few examples of offers and Discounts.
FMSSHET HMID SeTEBLIGHalan He o FTranThisamaT

oT(LDSIS.



10.

PART B — (4 x 15 = 60 marks)
Answer any FOUR questions.

What are the Benefits of Advertising in sales
promotion?

elmuener edeTibLrsSler efleTbLpEISeT6N BHemenLoSET

wmeneu?

What are the advantages and disadvantages of
Advertising Media?

clleTbuy gngeanthigaflen herenoseT LHMID G DUT(HSET

wreneu?
What are the functions of an Advertising Layout?
aSlembuy sien e QEweUT()&ET ereme?

Explain the different features and types of
Television Message.

Asmanesr & ssaldsatien LGN STEMOSET LOHMID

auanagHeT LImM cdleTéEs.

Enumerate the types of Advertising.

GlleTDLIT GUENEHEHE T Gl 61Td (& BIFHET.
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11.

12.

Listout the techniques of sales promotion.

N pLener 2614H64LIL&S LwetUhSSLIUEHLD
BILLBISE 6T 68l 6Md & migeT.

Briefly discuss the process of selecting salesman.

ellhueemwITaTanTy CaimpgHLushHaTer Qewed
(PEDEnU 6T @ BISET.
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UG-314 BBAM-33

B.B.A. DEGREE EXAMINATION —
JUNE 2019.

Third Year
Marketing Management
SERVICES MARKETING
Time : 3 hours Maximum marks : 75
PART A — (8 x 5 =15 marks)
Answer any THREE questions.

1. Classify services.

Caanaisaner auansL(HSIHISD GDISS 6T(HSIS.
2. What is Demographic segmentation.

Caenousar wMislaigmidlen 2 eter waser Lifle|ullaner

Um i eT(LpgIs.
3. What are the 7p’s of services marketing.

Coamausar elhuemaruiler 7p’s cTeTMTE 6Teomen?



What is service quality.
Caenal SILd GTETMTEL GTEITET?
What is Relationship Marketing?
2 M6 FHESLILI(HNSS GTGITMTE) GTEITE?

PART B — (4 x 15 = 60 marks)

Answer any FOUR questions.

State the significance of service Marketing.
Caaneuullen omi&0s g B (p&HuSHelsams ellaTésa .

Discuss the Role of positioning and Differentiate
in services marketing.

Coemeu  wMTECS Igm 266 Bleneoum(h  OHMILD
Caugur® G5 erwsis.

Discuss the different methods of pricing of
services.

Caamausailen ellaneaaflen LOCam peppaEer GDNSS
T(LPSIS.
Discuss law of service strategies vary sectornize?
Caaneu 2 gdlaar gevp eumfluns wrouOSSHDg eremm
GISs TS,
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10.

11.

12.

What are the ways to market the Insurance
products to customers?

QUMY &ENS LITETITE (6T (S sTiymI QurpL_sener
FHeaSLIL(HSSHUSDETET GULSGEET 65l 6Té @ BISET.
Discuss the major issues and challenges of service
marketing in India.

@ndlwmeile Caenau LOMT&GlEL g 6T Gu(md
SGHOHEETLLD FOUTOSEMETULD 6l 6T&H G mISET.

Describe the importance of CRM.

QUITIY SENSWLITEITIT 2 me] &henSLILI(HSS
PSHWSFHIUSNS 65l6TdH G BISET.

3 UG-314



UG-315 BBAM-34

B.B.A DEGREE EXAMINATION — JUNE 2019.
Third Year
Marketing Management
RETAIL MARKETING

Time : 3 hours Maximum marks: 75

SECTION A — (3 x 5 = 15 marks)

Answer any THREE questions.
1. Explain the importance of retailing.
fovewenn elwumysSlen (psdlwgieuseams afleui.
2. State the concept of retail marketing mix.
fvevenm ellhHLieneT Hevaneuudler &mGang LD gnm.

3.  What do you mean by product planning in
retailing?

fvewenm eldlhueeruiler swmilliy S 10HS6 eremmmed
GTGUTE0T?

4. Discuss the traits of sales promotion.

edlhuenernwmarilen @eammavengamears LHM eflelmslés.



10.

State the objectives of retail pricing.
fevewenm eNwmuTTSSen CHTESBIGEMET UM,
SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions.
Explain the functions of retailing.
fvewenm eNwruimrsSlen Lianflsamer elleuil.

Discuss the consumer behaviour in the retail
context.

Heorawenm @padled BIHTCUTT BLSensanil afleums).
Enumerate the different kinds of Brands.
et (haedlen LivGoum euangsamer afleums).

Discuss the selection of promotion mix advertising
in Retail Marketing.

Heorowenm ellhLemar @Lpedled cllaTbLF Hevenel efleTbLy
Csitay elleurd).

Explain the essential elements for a successful
salesmanship.

epuener Hmen Geupdl Gup Csemelwimargmmser LM
oMl 6TE G
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11.

12.

Explain the benefits of market segmentation.
Fhens LMGL(H&IS60len BenenloghenaT allaur.

Explain the recent trends in Retail marketing in
India.

@pdHureile Howenn allpuamer slLSHW Hlspe|samar
eNeT&&Ea LD,
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UG-301 BBA-35/
BBAM-35

B.B.A. DEGREE EXAMINATION —
JUNE, 2019.

Third Year
Marketing Management
MARKETING RESEARCH

Time : 3 hours Maximum marks : 75
PART A — (3 x 5 = 15 marks)
Answer any THREE questions.
All questions carry equal marks.

1. Define marketing research. State its nature.
shensuilce ey CTGMMTE)  GTGIE? ST
Splilweyser wreneu?

2. What are the characteristic of a good design?

Smbs aulgeueoLILer @QUICLSET WTenel?



State the general suggestions of report writing.
e AMGms swuTisEn Curg smsda Csmerer
Geuenrigw UMNBSHIEDTHEDETS F(HS.

What are the uses of marketing testing?

sheng LUMCamganemuilen LiweTUT(H&ET WTene?

What is advertising copy? State its characteristics.
elembLIT B&HE) ETETMTE) GTamen? F6m Sl ser

wmeneu?

PART B — (4 x 15 = 60 marks)
Answer any FOUR questions.

All questions carry equal marks.
Discuss the various stages in marketing research
process.
shepsuile ey  peLpeppuien  LOGeum
&L BIGENET SH(HEHHOME efleuil.
Explain the various types of research design.
<16 auigeueolider LoGan cuamssmeT 6llaTsEs.
Explain the different types and characteristics of
questionnaire.

Criraramedlen LievGeum euens LHMID AmUGwesemer
ol 6T & @
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10.

11.

12.

What are the factors to be considered before
introducing a new product?

yHw Qummener dlpsd Cesluybd @pear &HmSHD

QamerertiLL Ceuamriqw sryenflaeT wreaneu?

Write short notes on

(a) Editing data

(b) Coding

(c) Tabulation

(d) Interpretation.

S GOILY euenys.

(=) sseud Asma@liy

(=) eAIUG Q0s

(@) sseIL SLL_alament

() Qummer eSleT&sid.

What is  product research?  State  its
characteristics.

Qummer  =ypuiay CTETMTE)  GTG&?  <H60
fpliLibsnisemer Cgiflad.

What are the factors governing the selection of the
media advertising?

ellerbuy srsaBIsmers CombOsH&EWL Cung &msHad

QamererGeuenTiq Wi SMyewfilgeT Wmene?
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