
  

 

 

B.B.A. DEGREE EXAMINATION –  
JUNE 2019. 

Second Year 

Retail Management 

BUSINESS MATHEMATICS AND STATISTICS 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1.  Differentiate between primary and secondary 
data. 

 •uÀ {ø» ¦ÒÎ ÂÁμ® Cμshõ® {ø» ¦ÒÎ 

ÂÁμ® ÷ÁÖ£kzvU PõmkP. 

2.  What are the properties of good median? 

 J¸ ]Ó¢u Cøh{ø»°ß £s¦PÒ ¯õøÁ? 

3. Explain any two methods of eliminating trend in 
time series. 

 J¸ Põ»z öuõhº Á›ø\°¾ÒÍ ÷£õUQøÚ 

}USÁuØS›¯ •øÓPÒ H÷uÝ® Cμshøh ÂÁ›. 
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4. A sum of Rs. 25,000 becomes Rs. 27,250 at the end 
of 3 years when calculated at simple interest. Find 
the rate of interest. 

 ¹. 25,000 •u¼hõÚx, uÛ Ámi ÂQuzvÀ, 3 Á¸h 

•iÂÀ ¹. 27,250 BQÓx. Ámi ÂQuzøu 

PnUQkP. 

5.  Shanti offers her customers a discount of 10% on 
her beauty products and she still makes a profit of 
20%. What is the actual cost to her of that beauty 
product marked Rs. 400? 

 \õ¢v uÚx ÁõiUøP¯õÍºPÐUS AÇS \õuÚ 

ö£õ¸mPøÍ 10% uÒÐ£i°À ÂØÓõ¾® 20% »õ£® 

AøhQÓõº. C¢{ø»°À J¸ ö£õ¸Ò ¹. 400% GÚ 

ÂØS® ö£õÊx J¸ ö£õ¸Îß AhUP Âø» GßÚ? 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Calculate arithmetic mean and standard deviation 

 12, 6, 7, 3, 15, 10, 18, 5. 

 ¤ßÁ¸® ÂÁμ[PÎ¼¸¢x Tmka \μõ\› ©ØÖ® 

{¯©a \õ´ÂøÚ Psk¤i. 

 12, 6, 7, 3, 15, 10, 18, 5. 
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7. Calculate inverse matrix 

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8. Two judges in a beauty contest ranked the 8 
competitors as follows 

Judge A 65 66 57 67 68 69 70 72

Judge B 67 56 65 68 72 72 69 71

 Use rank correlation co-efficient and find out, 
what is the degree of agreement between the two 
judges. 

 C¸ |kÁºPÒ J¸ AÇQ ÷£õmi°À ÁÇ[Q¯ uμ 

Á›ø\ £mi°¯À öPõkUP¨£mkÒÍx. 

|kÁº A 65 66 57 67 68 69 70 72

|kÁº B 67 56 65 68 72 72 69 71

 Á›ø\ JmkÓÄU öPÊ© •øÓø¯¨ £¯ß£kzv 

Cμsk |kÁºPÐUS® EÒÍ J¨¦uÀ •μs£õmøhU 

PõsP. 



 UG-318 4

9. The wheat production (in Kg) of 20 acres is given 
as: 1120, 1240, 1320, 1040, 1080, 1200, 1440, 
1360, 1680, 1730, 1785, 1342, 1960, 1880, 1755, 
1720, 1600, 1470, 1750, and 1885. Find the 
quartile deviation and coefficient of quartile 
deviation. 

 ÷Põxø© EØ£zv (Q÷»õ QμõªÀ) 20 HUP›À u»õ 

1120, 1240, 1320, 1040, 1080, 1200, 1440, 1360, 
1680, 1730, 1785, 1342, 1960, 1880, 1755, 1720, 
1600, 1470, 1750, ©ÍË£ 1885. CøÁPÎß PõÀ© 

ÂÍUP® ©ØÖ® PõÀ© Â»UP öPÊøÁ PnUQkP. 

10. Elaborate the various components of time series 
with examples. 

 Põ»®\õº öuõhº Á›ø\°ß £À÷ÁÖ CÚ[PøÍ 

Euõμnzxhß ÂÁ›. 

11. What are the uses of regression analysis? 

 Ehß öuõhº B´Âß £¯ß£õkPÒ ¯õøÁ? 

12. Classify important methods of calculating index 
numbers. 

 SÔ±mk GsPøÍ PnUQk® •øÓøÍ 

ÁøP¨£kzxP. 

––––––––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION –  
JUNE 2019.     

First Year 

Retail Management 

BUSINESS COMMUNICATION 

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Explain the different forms of written 
communication. 

 GÊzx uPÁÀ öuõhº¤ß £À÷ÁÖ ÁiÁ[PÒ 

¯õøÁ? 

2. What is sales letter? What is the purpose of it? 

 ÂØ£øÚ Piu® GßÓõÀ GßÚ? Auß ÷|õUP[PÒ 

GßÚ? 

3. What is an agenda? Give an example. 

 {PÌa] {μÀ GßÓõÀ GßÚ? Euõμn® u¸P. 

 UG–319 BBAR-22
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4. What is the need for circular letter? 

 _ØÓÔUøP Piuzvß ÷uøÁ GßÚ? 

5. Write a note on importance of short speeches. 

 ]ØÖøμ°ß •UQ¯zxÁ® £ØÔ J¸ SÔ¨¦ ÁøμP. 

PART B — (4  15 = 60 marks) 

Answer any FOUR questions 

6. Elaborate the principles of effective 
communication. 

 J¸ ]Ó¨£õÚ uPÁÀ £›©õØÓzvØPõÚ öPõÒøPPøÍ 

ÂÁ›. 

7. Enumerate the barriers to effective 
communication. How to overcome it? 

 uPÁÀ £›©õØÓzvß Chº£õkPøÍ £mi¯¼kP. 

CuøÚ GÆÁõÖ PhUP ÷Ásk®? 

8. What are the stages of writing collection letters? 
Discuss in detail. 

 Á`À Piuzvß £À÷ÁÖ {ø»PøÍ P»¢xøμUP. 

9. Write letter to HCL Computer Ltd., requesting 
quotation for purchase of 20 personal computers to 
your college laboratory. 

 E[PÐøh¯ PÀ¿› B´ÁPzvØS 20 GsoUøP 

PoÛ ÷Ási¯ Âø»¨ ¦ÒÎ ÷Pmk HCL Poo 

{ÖÁÚzvØS J¸ Piu® GÊx. 
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10. Write a letter to the bank manager requesting for 
a cheque book facility. 

 Á[Q ÷©»õÍ¸US Põ÷\õø» ¦zuP® ÷Ási J¸ 

Piu® ÁøμP. 

11. What are the contents of a company’s annual 
report? 

 J¸ {ÖÁÚ BshÔUøP°ß EÒÍhUP[PÒ ¯õøÁ? 

12. Discuss the role of modern means of 
communication. 

|ÃÚ uPÁÀ öuõhº¦ \õuÚ[PÎß £[PÎ¨ø£  

P»¢xøμUP. 

  

—————————— 



  

 

 

 

B.B.A. DEGREE EXAMINATION –  
JUNE, 2019. 

Second Year 

MARKETING MANAGEMENT 

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Define marketing and explain its nature. 

 \¢øu°¯ø» Áøμ¯øÓ ö\´x Auß C¯Àø£ ÂÁ›. 

2. What are the attributes of good market 
segmentation? 

 J¸ |À» \¢øu £S¨£õ´Âß C¯À¦PÒ ¯õøÁ? 

3. Differentiate between consumer and industrial 
products. 

 öuõÈØxøμ EØ£zv ö£õ¸mPÐUS®, ~Pº÷Áõº 

ö£õ¸mPøÍ²® ÷ÁÖ£kzxP. 

 UG-305 BBAC–23/
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4. Explain the objectives of pricing in short. 

 Âø» {ºn¯zvß ÷|õUP[PøÍ _¸UP©õP ÂÁ›. 

5. What are the features of advertising? 

 ÂÍ®£μzvß C¯À¦PÒ ¯õøÁ? 

PART B — (4  15 = 60 marks) 

 Answer any FOUR questions. 

6. What are the important functions of marketing 
management? Discuss in detail. 

 \¢øu°¯À  ÷©»õsø©°ß •UQ¯©õÚ £oPøÍ 

P»¢xøμUP. 

7. Classify and discuss different kinds of buying 
motives with suitable example. 

 ~P¸® ÷|õUP[PÎß ÁøPPøÍ uS¢u 

Euõμnzxhß ÂÁ›. 

8. Briefly explain important stages of new product 
development in detail. 

 ¦v¯ ö£õ¸øÍ E¸ÁõUSu¼ß £À÷ÁÖ {ø»PøÍ 

ÂÁ›. 

9. Enumerate the various factors that influence 
pricing decision of an organization. 

 J¸ {ÖÁÚzvÀ Âø» {ºn¯zøu £õvUPU Ti¯ 

PõμoPøÍ PnUQkP. 
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10. What are the different phases of product life cycle? 
Explain with suitable example. 

 ö£õ¸Ò ÁõÌUøP _ÇØ]°ß £À÷ÁÖ Põ» 

AÍÄPøÍ Euõμnzxhß ÂÁ›. 

11. Comment on functions of whole saler and retailer 
in the present era. 

 |ÃÚ ²PzvÀ ö©õzu ÂØ£øÚ¯õÍº ©ØÖ® ]À»øμ 

ÂØ£øÚ¯õÍ›ß £oPøÍ CizxøμUP. 

12. Discuss the need and importance of sales 
promotion in the modern marketing. 

 |ÃÚ \¢øu°¯¼À Â¯õ£õμ ÷©®£õmiß 

÷uøÁø¯²® •UQ¯zxÁzøu²® P»¢xøμUP. 

––––––––––––– 



 

  

 

 

B.B.A. DEGREE EXAMINATION –  
JUNE, 2019. 

Second Year 

HUMAN RESOURCE MANAGEMENT  

Time : 3 hours Maximum marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

1. Write a short note on the HR Department 
structure. 

2. Explain the different methods of training. 

3. What is wage and salary administration? 

4. Write a short note on motivation. 

5. Explain the need for an efficient grievance 
management system. 

 UG – 320 BBAR –24
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PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. 

6. Explain the importance and functions of Human 
Resource Management. 

7. What is a recruitment policy? Explain the impact 
of personnel policy on recruitment. 

8. Explain the significance of selection process and 
the factors affecting selection decision. 

9. What is a performance appraisal? Explain its uses 
and problems. 

10. Write a note on promotion its benefits and 
problems. 

11. Write a note of Human Relations and the factors 
responsible for the growth of human relations at 
work. 

12. What is a trade union? Explain its role in 
collective bargaining. 

––––––––––––– 



 

  

 

 

B.B.A. DEGREE EXAMINATION –  
JUNE, 2019. 

Second Year 

Retail Management 

STORE LAYOUT DESIGN AND VISUAL 
MERCHANDISING 

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

1. Define the term free form store layout. 

 uõμõÍ Pøh Aø©Âh® £ØÔ Áøμ¯Ö. 

2. Describe the importance of retail space planning. 

 ChÁø©Ä vmhzvß •UQ¯zxÁzøu ÂÁõvUP. 

3. What are the uses of store design? 

 £shP ChÁiø©¨¤ß £¯ß£õmøhU TÖP. 

 UG–321 BBAR–25/
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4. What is meant by visual merchandising? State its 
benefits. 

 Põm] \õº¢u ÁoP©¯©õUPÀ GßÓõÀ GßÚ? Auß 

£¯ßPøÍ TÖP. 

5. What are the uses of visual communication? 

 PõönõÎ uPÁÀ öuõhº¤ß £¯ßPÒ ¯õøÁ? 

PART B — (4  15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. 

6. Explain the different types of store layout. 

 Pøh Ch Aø©Âhzvß £À÷ÁÖ ÁøPPÒ SÔzx 

ÂÍUSP. 

7. What are the factors to be considered in selection 
of store layout? Explain. 

 Pøh Aø©Âhzøu ÷uº¢öuk¨£vÀ PÁÛUP 

÷Ási¯ PõμoPÒ ¯õøÁ? ÂÍUSP. 

8. Explain the various benefits derived from the 
exterior store design. 

 öÁÎ¨¦Ó £shP Ch A»[PõμzuõÀ HØ£k® 

|ßø©PøÍ ÂÍUSP. 
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9. Explain the important features of store design. 

 Pøh ÁiÁø©¨¤ß •UQ¯ ]Ó¨¤¯À¦PÒ £ØÔ 

GÊxP. 

10. Explain importance and advantages of visual 
merchandising. 

 PõönõÎ ÁoP©¯©õUSu¼ß •UQ¯zxÁ® ©ØÖ® 

|ßø©PÒ ¯õøÁ? 

11. Explain the merchandising promotional activities. 

 Áõo£ ö\¯À£õmøh A¤Â¸zv ö\´²® •øÓø¯ 

ÂÍUSP. 

12. Discuss the role of lighting, colour and music in 
visual communication. 

 PõönõÎ Põm] öuõhº¤À ªßÂÍUS, Ásn[PÒ 

©ØÖ® Cø\°ß £[S SÔzx ÂÁõvUP. 

––––––––––––– 




