UG-309 BBAM-21

B.B.A. DEGREE EXAMINATION —
DECEMBER, 2019.

Second Year
Marketing Management
ELEMENTS OF INSURANCE
Time : 3 hours Maximum marks : 75
PART A — (3 x 5 =15 marks)

Answer any THREE questions.

1. What is Insurance? Explain its principles.
sTUSH  erapred  ereiten?  ygenn  CamlumHsemer
NleTsEs.

2. Explain the objectives and need for life assurance.

<uer sl Gmduder Crréshiser LHMILD
Caanouganer allemd:@s.

3.  What is Fire Insurance? Explain its important
principles.
&  srul@H  cTepTd  erelie?  USET (PSS
Camlur(hsmer 6lemd:@s.



What do you mean by Marine Insurance? Explain
the various types of marine insurance policies.

sLesmt sTUNGH ubdl BelT Sidloug wng? igen
uGoum auamssmar allens@s.
How will you revive the lapsed policies?
ST TeUS LITET LSS TBIGemeT BellT GTEUGUIT)
YgLanSieer?

PART B — (4 x 15 = 60 marks)

Answer any FOUR questions.

Discuss in brief the different types of insurance
policies.

STULSH LreSlSuAeT Lie eUENSHEET H(HESLOMNS 6T(LGIS.
Summarise the various principles of ‘Life
Assurance’.

<6l STULSL 1q 6T uGaumy 55| CUBIGEET
AsmEs0dsWws!s.

Discuss the various kinds of Fire Insurance.

& sl g e LOCeu) eumssmeT 6l6THEs.

Explain the various clauses of Marine Policies.

sLevamt &MU g6 LCoum FTégdsamer 6llars @s.
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10.

11.

12.

Write a detailed essay on economic liberalisation
and recent developments of insurance in India.
QumeTmg Ty SryTeTLWLD ¢ cllfloimer &L_(Heny 6T(pS
@pdureded srilSH wHmb FBUSHWL  eueTTESGET
T(LDS)S.

How are Life Insurance Claims settled under
(a) Maturity (b) Death?

(@) epdlitey (<) @nuiy pHw GpBamasaiic e

&MU (HS Carrevsdr ereucumn SrésiiLhdammen?

Explain the total loss and partial loss in relation
to marine insurance with suitable examples.

Qumssorer  qTHSHEST_(HaeT HLO  STISE

Qgrruns Crss @l womib UGS @iy umml
efleu.
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UG-292 BBA-22/
BBAM-22/
BBAC-22

B.B.A. DEGREE EXAMINATION —
DECEMBER, 2019.

MANAGERIAL ECONOMICS
Time : 3 hours Maximum marks: 75

SECTION A — (3 x 5 = 15 marks)
Answer any THREE questions.

1. Narrate the concepts of Business Economics.

auanflals  Qummermsmysden LGoum  &(HSSISHMET

oM.

2. Critically examine the law of diminishing
marginal utility.

Gonhgltgd ellenearey elldlenws Smarmiie| Clguis.
3. Write note on Cost-Plus pricing.

Qee| gl ellewaull(hge wperm LHO GDILIL uenys.



How is price determined under monopoly?
wponflennd FHengudled allemev GTeUGTM)
Blremrudl&slnbh & ng ?

Write a short note on Phase of Business cycles”.

auranflu @Lpalen LOCaum Hlenesar GNSs e Gl

UGS,
SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions.

What is managerial economics and bring out its
scope?

Cueraments umpetlwied eremmmed eremen? GLocmeRTanLD
Qurmeflweden erevenaEeaT Cl&GmemTiTs.

Explain the law of variable proportions.
wrmib eldlgrésmy 2 Husd eldulenar afleu.

Explain the following cost curves and their
relationship with output with suitable diagrams :

(a) Total Cost curves
TC — Total Cost
TVC — Total Variable Cost
TFC — Total Fixed Cost
(b) Average and Marginal Cost Curves

MC - Marginal Cost
AFC - Average Fixed Cost
AVC — Average Cost

(¢) Long Run Average Cost Curves (LAC).
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10.

11.

12.

Gemeumpd  Geewe] Camhiasmend  AMEISEHES,
2 HuSHCWTH  2eter  CsTLfeUWDd UL SFIL 6T
ol e & @

(=1) Qurss Qaewe| Car@ser (TC, TVC, TFC)

(<) grmefl pOHmbL  @ndloe Cswey Car@Hser
MC, AC, AFC, AVC)

(@) Ber sre syrefl Car@hsear (LAC).

Discuss the features of monopolistic competition.
How does it differ from perfect competition?
wpomiflenwols Cumliguien genewsamer alloundlss. @g)
ereueumm Hlanmeyts Cumiquiledmnbg CoumuBEmg?
Enumerate the problems in the national income
calculation.

Caélu aupransms samsd(Heudled 2 drer Sasoaamar
Ul iqgud(hs.

Explain the various types of elasticity of demand.

Caaneu Gpdlpsslufen LiCaim cuenssameT 6leTsEs.

Explain the characteristics of a trade cycle.

eUmTetLIF @ PEdl6l SETenLDEHE 6T 6l aTs: 3.
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UG-305 BBAC-23/
BBAM-23/
BBAR-23

B.B.A. DEGREE EXAMINATION —
DECEMBER, 2019.

Second Year
MARKETING MANAGEMENT

Time : 3 hours Maximum marks : 75

PART A — (8 x 5 =15 marks)
Answer any THREE questions.

Explain the important functions of marketing in
short.

shensuflwelen (psdlw Lianflsaer afleur.

Why do we need to understand buyer behaviour?
B&TGeurt  pLFMGW BTD eer  Lfhg Gamerer
Couam({b?

What are the attributes of good packing?

(1 Beva QUIMBET jenL_LiLimeflem @uichL|&eT eTeimen?

Explain the components of pricing policy.

cllenevd Camearenaullem gamigeT Wreneu?



What are the basic qualities of a sales man?

@@ b aflpuerfler s@ds6r wreneu?
PART B — (4 x 15 = 60 marks)
Answer any FOUR questions.

Enumerate the various environmental factors that
influence marketing functions.

sheangulwe uailsafler srEssms gHUMHSSEHTn W
Gblena sryeantlsamer aflelflés.

Elaborate the important steps in consumer buying
decision making process.

BISTGRUTT e GLUIT(HENET QUTEIGHEUSDE; (LPlg-6f 6T(HHS6D
BanL_(penmullen LivGeum Blenaseaner elauifl.

Comment on need and importance of product
planning.

Quim(meT L0 (Hsedlen Caeneuanuiu|b
PESHWSFHUSMS WD @)lq 55 T&HS.

Classify and discuss different types of branding in

detail.

auanflad Sarangans alansIL(HSS HHSIMTEs.
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10.

11.

12.

What are different kinds of pricing strategies
followed by marketing companies?

spenguilue Fmeuamhiger Getupns Fnigw LG
ellenev HliTewTw {IL LIBISET WTenel?

Enumerate the bases of market segmentation with
suitable example.

Fhens LUGUUMIENGT 2iiq Il SE6T 2 STTenTSHgIL 6
afeurl.

Discuss the need and importance of sales
forecasting in modern times.

pelar  smedde  elpuener  pear  sewilliGer
Coaneuenwd (PSS LSFHIeUSMSWLD HOHSIDTES.

3 UG-305



UG-310 BBAM-24

B.B.A. DEGREE EXAMINATION —
DECEMBER, 2019.

Second Year
Marketing Management
PERSONAL SELLING AND SALESMANSHIP

Time : 3 hours Maximum marks: 75

SECTION A — (3 x 5 =15 marks)

Answer any THREE questions.

1. What is meant by personal selling? State its
objectives.
Criraps ellhuemen erammmed eraen? gem ChbIdsHnIGeT
wmeneu ?

2. Write a short note on Pre Approach in personal
selling.
fmi GOy euenps Crips ellhuamenuien allbLenasd
PHDPSL SIEIGLPDD.

3.  What are the characteristics of an effective
salesperson?

Slmenowimer e9HLIEnGTUITETT 6T LIGWTL|S6T 6T6imeT?



What is the importance of a sales meeting?

ellhuemer gal_gdler (PSS LSFHIeILD Wreneu?

What is a sales manual?

Npuener msGw () GTETmmed GTETe?
SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions.

Explain the theories of personal selling.

Criraps efllhueaenuien Camumhasamer 6llaTs@s.
Distinguish between advertising and personal
selling.

eflerbupd wHmd Crieps elpumeand@ @ e ulle
o arer Geumum(haener elleuflgse,ib.

Explain the steps in personal selling.

Crirapss eflhuenemuien Lilg Hlenvgsana alems @s.
Explain the factors to be considered in preparation
of a periodical report by a salesman.
edlpuenenwmeri sme (peppuiled dlEems swmilsELd

Curg) smsdle Qamerer Goueriqw SryewtS6T wWrened?
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10.

11.

12.

Explain the various ways in which a sales person
handles daily sales tasks.

eflpueenwment engl ellhLeer Lienil&amar angwmehLd
uoCeum eudlsaner eNleTd: @ mIsarT.

Briefly discuss on selling as a career.

puener Qaleuams Csmeons Osmareuens LDHD
F(HEHOTS elloundlésa, .

Discuss briefly the duties and responsibilities of
sales personnel.

ellpuener Lestwmerilen &Lepaer wHmLD CummiliL|ger
LDl HHESHDOTE 6T(LPGIS.
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UG-311 BBAM-25

B.B.A. DEGREE EXAMINATION —
DECEMBER, 2019.

Second Year
Marketing Management
PRODUCT MANAGEMENT
Time : 3 hours Maximum marks : 75
PART A — (3 x 5 = 15 marks)
Answer any THREE questions.
All questions carry equal marks.

1. Write a short note on Product Mix decisions.
QuTmET Hevenal (plgey LMD Sm @Dl euenys.

2. Define New Product Development.
ydlw Qumper swmfliig euenpuimi.

3.  What are various ways of Generating Ideas for
New Product Development?

ydw  Qummer  swrfliyssrer Cungeperseaner
2_(HeuM&@eusnanar LioGeum allflseT wWmenel?



What do you mean by Brand Image?
e wimer gliLjento LHml BellT idleug) wimg?

What is Packaging? List out its various methods.
SL(HIOD 6Tammed eTarar? iHem LeGeum (penmaeaner
ULl iq el (HBigeT.

PART B — (4 x 15 = 60 marks)

Answer any FOUR questions,

All the questions carry equal marks,

What do you mean by Product Line? And list out
factors Involved in determining the Product Line
Decisions.

Qumer euflens uHd BellT Sidloug) wrg? Coab
Sgeman Srorais@h srrafsamer auflasu(hsgis.

Describe about Product Positioning and its
usefulness.

Qumpet HlanliL(BEse0 LHHID DFem Lwienger LD
Noufésab.

Describe about various stages of Product Life
Cycle.

QummeT eumpsens spHFuder LOGeum Hleapasamard
umil elleufdsayLb.
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10.

11.

12.

Explain  about various Brand Positioning
Strategies.

uGeum ienLwirer Hlaveliuhsse 2 sdsar L
AR
Describe the various stages of New Product
Development Process.
yHw  Qummmer  swrillysster  GEwepanmuller
uCeum Hlanevsaner afleu&geLb.
Discuss about latest trends in packaging.
sl(pwbd upflu  slusdu  Cursgsdr LD
eleumdlEgsa]Lb.
Write a short note on :
(a) Product Elimination
(b)  Product Policy
(¢) Brand Equity
(d) Labelling
S @l euenrs :
<) Qumer B&sb

(
(=) Qummer Gamerens
(@) e wmer UkIG
(

) eNeurssiamisE.
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