UG-309 BBAM-21

B.B.A. DEGREE EXAMINATION — JUNE 2019.

Second Year

ELEMENTS OF INSURANCE

Time : 3 hours Maximum marks: 75

SECTION A — (3 x 5 =15 marks)
Answer any THREE questions.

1. State the meaning of insurance.
&TULSEH - QuimmeT (ms.

2. Describe the role of life insurance in private
sector.

saflwumm  gleopulld  puyer  smuSliger  Ukins
cleuiGsa]Lb.

3.  Write the objectives of Motor Insurance.
aumga ST g6t CHTESBISMET 6T(LG)I5.

4. Explain the elements of Marine Insurance
contract.

sLevart sTUSH @liubssS e smmsamer alloul.
5. Write a short note on cattle insurance.

STOBLS STLLSEH LDD SHHSSEONS 6T(LPSaLD.



10.

11.

12.

SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions

Explain the different types of Insurance.
TS ger uGeupy cuenssamar aflauifl.

Discuss the role and functions of Insurance
Corporation.

sTUSL( Hlpeuansdar Lki@ wHMD CFwuouT@amer
elleumg).

Explain the various types of fire policies.
LeGeum QUEN I eI QBT SIS ()&
QameTanssener allems @s.

Explain the benefits of General Insurance.
Qurgs ST Ig 6 peeniosenar efleur.

Describe the procedures of adjusting marine
insurance losses.

sLeart srlSlger @ulysemer FhlGFliousHaTer
(PDSEET 616 Es5.

“Crop Insurance in India is not very popular’-
Discuss it.
@pdHwureile Lulr srilSE Wruewrseloame - efleurd).

Describe the role pf insurance Regulatory
Development Authority.

sTISH euB@G®D sTUNH Ymamuser Lkms
afeur.
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B.B.A. DEGREE EXAMINATION —
JUNE, 2019.

Second Year
MANAGERIAL ECONOMICS

Time : 3 hours Maximum marks: 75

SECTION A — (3 x 5 = 15 marks)
Answer any THREE questions.

1. What are the function areas of managerial
economics?
Coareamenn CQummailaweler Gawdepean LGS s6T
wreneu?

2. What is Cobb-Douglas production function?
sTU-Lgerdlen 2 HuSSH Camump) eTenmmed ereomen?

3. State the practical importance of price elasticity of
demand.

lene  Coeneu  Hlapsfluden  psSluggieussener
GINIGES



What are the legal constraints in pricing?

eflenev FliteamTugdlen #L_LiTey SL_(HLUILTHSET wWrene?

Explain the concept of Break-Even analysis.
@eru B wHm yetetl L@Lumie] Camium@k bl
oMl 6TE G
SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions.
All questions carry equal marks.
Explain the importance of law of equi-marginal
utility.
o @mdlblened Lwetum () eddudler (psSluisgieud
udml edlemd@s.
Why does the demand curve slope doward?
Discuss.
Gaeneu Camh EPCHTEE Qadng) erem? alleur.
What 1is Break-even-Analysis? Explain its
assumptions.

@eoru B wHp  yetefl erermmed  eTemen?  iFenm
T(HCameTHmer allensEs.
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10.

11.

12.

Analyse the difficulties in the computation of
national income.

Cadlu  eumwrard sansSlHeoudledr o crer HoFHos6T
GISS TTLIS.
Discuss the impact of new industrial policy 1991.

yHw QzrdlihCarerens 1991 e smésd @MSs eleul.

What are the determinants of supply? Explain.
Safllienu SiwmeafléEb smyailser wremeu? eferdEs.

Differentiate between perfect competition and
1mperfect competition.

Bleome|  CGumig  womb  pomflesn  Gumiig
CaumL(hss5.
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B.B.A. DEGREE EXAMINATION —
JUNE, 2019.

Second Year
MARKETING MANAGEMENT

Time : 3 hours Maximum marks: 75

PART A — (3 x 5 =15 marks)
Answer any THREE questions.

1. Define marketing and explain its nature.
Fshensulliena cuarienm GlFuig igem @uident afleuil.
2. What are the attributes of good market
segmentation?
(1 Beva Fhens LiGLILIMIe 6T @UIGL|EET WiTeneu?

3. Differentiate between consumer and industrial
products.

Qamplngieny 2 Husd CurBLaErs@ED, msTGaumT
QumrpLseeru|d Coumi(HSgIs.



Explain the objectives of pricing in short.

eflenav FlitemTg e CHTESBISMET &(HEHSLOMS elleui.

What are the features of advertising?

elleTbLrgdler @ WL SET Wmeneu?

PART B — (4 x 15 = 60 marks)
Answer any FOUR questions.

What are the important functions of marketing
management? Discuss in detail.
shensuflwe  Cuerarenuler wpadlwiwmear Lanflsamer
SOHIIEDTEHS.
Classify and discuss different kinds of buying
motives with suitable example.
RIS (THLD Crmégnigafler UGS ENEIT 5G5S
2 grrenTdgILer adleurl.
Briefly explain important stages of new product
development in detail.
yHw CQummener 2 (meurs@saler LieoGoum Hlenerseaner
efeur.

Enumerate the various factors that influence
pricing decision of an organization.

@ Bneasdad el Hliamrusms UTHEss Sl

srrenflaamer samss (Hs.
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10.

11.

12.

What are the different phases of product life cycle?
Explain with suitable example.

Qum@er  eumpsens  s&pHSAuder  LOCeum ST
S|ATEEHENET 2_FTTaTSgIL6m edlall.

Comment on functions of whole saler and retailer
in the present era.

Beler WasHer Qnss eflhLenaruimeri wHmb Sdeean
edlhuenerwimearilen Lientlsamer @)iq &8i6nTss.

Discuss the need and importance of sales
promotion in the modern marketing.

Belen Fhangulwieded euwimrumy Guotbuimtiq 6t
Caaneuamid (P&HISFHIeUSMSWLD HHSIDTEHS.
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B.B.A. DEGREE EXAMINATION —
JUNE, 2019.

Second Year
Marketing Management
PERSONAL SELLING AND SALESMANSHIP
Time : 3 hours Maximum marks : 75

PART A — (8 x 5 =15 marks)

Answer any THREE questions.

1. Define personal selling. Discuss its features and
importance.
Speremt elbuamer euerwm. Siger HApLidueoyser
LHMID PSS WSGeuSns 6lers@s.

2. What is objection handling? Explain the situation
in objection handling.
SELEETEH  MSWUTEHSD  GIGIMTD  GTGIE?  H60
BlepaennasenarT 6llams @s.

3. Explain the importance of product demonstration
in personal selling.
gperamt ellpueaenuiedr Qummener dApsDd GFlicugse
WP&HWSFIuSMS N6TdH @,



What is periodic report? Explain its importance.

STOLPEND SHDSENE GTETDTE CTEITET?

Explain the carrier opportunities in selling.

eflpuiener Lantl eumitiyger unml elleul.
PART B — (4 x 15 = 60 marks)

Answer any FOUR questions.

Explain AIDAS model of selling.

slpuearuier AIDAS Gamum’ g ener elleul.

Describe the role and task of a salesman in closing
of a sale. Illustrate with suitable examples.
dpueerenw (pusseler Cumg elpuenarwimerile
LkI@ wHnib QesHlamar eT(hsgssT(Ha@nL e edleul.
What are the difficulties faced by the sales person
in selling of concepts, ideas and services?
S(HSSIHSSET wHMID  Cameuser  allhuemanuied e
elHueemuTaT(H&HE@ FHLIHILD @)L TSHET Wireneu?

What is sales manual? How it is prepared?
Explain.

dpuener esCu@® euergum? elpuemer aasCw(
erling swrMasiu@Slemmg)? eNlerd@s.
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11.

12.

Discuss the advantages and limitations in selling
as a career.

aflpuener Lienfluder peteno Senloseaer elleurdés.

Explain the qualities of a good salesman.

@ Snbs allpueearureriler @eamhsamer cdlauifl.

What is door to door selling? Is it possible to
conduct the customer in all situations? Comment.

aumuiléd eflpuienar eTermmed eraen? @hs alDHLemaTUAE
TN @GBSI  CUTYENSWLITETEN]  FHlss
(PG UILDIT? S(HSFIENTES.
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UG-311 BBAM-25

B.B.A. DEGREE EXAMINATION —
JUNE, 2019.

Second Year
PRODUCT MANAGEMENT
Time : 3 hours Maximum marks : 75
SECTION A — (3 x 5 = 15 marks)
Answer any THREE questions.

1.  What are product related strategies?

QUIT(HET SMTTHS [HIEI &S BISHET GTETLIE UITEn6?
2. What do you mean by product planning?
QUTBETTES SIL_L LD 6TETDTCL GTEITE?

3. Explain the different stages for the introduction of
a new product.

em yswu swuriliy  dlpsssnesrar  CeusuGeoum

&LL_msamerd Clame () ClFeamisarT.



What is Branding? What are its disadvantages?

GG GTEIIMITE GTEIEN? SN SENLOSET WITENGU?

List out in merits and demerits of Labelling.
QummeT afleur & 1q 61 Betranto Sentoganert UL g wiadl (Hs.

SECTION B — (4 x 15 = 60 marks)

Answer any FOUR questions.

What is a product? What do you understand by
product mix?
QurmeT  ereTmmed ererert LOHMID GLITHL G LIHD
Bl idleug) wimg?
What are the functions involved in product
planning?
Qummer  SlLllhgeler CariyenLw  Lewtlser
WImeney?
What is new product? How it is developed?
yHw  Qum@meT  GTaTmmed  GTENeNn? G  ereUeUmm)
o HeunssLiL(HElerng)?
What is “branding”? Describe the various
branding policies.

@M 6D creimpmed  erewen?  LOGoumy  @GMuIL
Qararamasamer edleuflésalid.
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11.

12.

Explain in detail the functions of packaging.
QurmeT sL_(Hasdlerm Lanflsamerd ellifloins er(pgis.
Explain the different stages of the product life
cycles.

sr&@saflen euTpsEms @GPl gHUBID  Hlaasamenr
o6& G

Define ‘Packaging’. What are the requisites of a
good packaging?

‘LD - emrum. @M poe sL(HbsSlen
@ el WTEnLd WTenel?
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