
 

  

 

 

 

B.A. DEGREE EXAMINATION –   
DECEMBER, 2019. 

First Year 

Economics / Business Economics 

MICRO ECONOMICS 

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks)  

Answer any THREE questions. 

1. Explain Lionel Robbins’s scarcity definition. 

 »¯ÚÀ μõ¤ß\Ûß £ØÓõUSøÓ C»UPnzøu 

ÂÍUSP. 

2. Illustrate the law of demand with schedule. 

 ÷uøÁ Âvø¯ £mi¯¾hß GkzxøμUPÄ®. 

3. Explain Malthusian theory of population. 

 ©õÀuêß ©UPÒ öuõøP ÷Põm£õmiøÚ ÂÍUSP. 
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 UG–107 2

4. What are the features of perfect competition? 

 {øÓÄ¨ ÷£õmi°ß C¯À¦PÒ ¯õøÁ? 

5. Briefly explain the Loanable funds theory of 
interest. 

 Ámi°ß Phß {vU ÷Põm£õmiøÚ _¸UP©õP 

ÂÍUSP. 

PART B — (4  15 = 60 marks)  

Answer any FOUR questions. 

6. Examine the deductive and inductive approaches 
to economic analysis. 

 ö£õ¸Íõuõμzvß £Szuõ´Ä ©ØÖ® öuõSzuõ´Ä 

AqS•øÓPøÍ ÂÍUSP. 

7. Describe the various methods of measuring price 
elasticity of demand. 

 Âø»z ÷uøÁ ö|QÌa]ø¯ AÍÂk® £À÷ÁÖ 

•øÓPøÍ ÂÁ›. 

8. Explain the various properties of indifference 
curve. 

 \©÷|õUS ÁøÍ÷Põmiß £À÷ÁÖ C¯À¦PøÍ 

ÂÍUSP. 
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9. Discuss the short run and long run average cost 
curves with suitable examples.  

 SÖQ¯ Põ» ©ØÖ® }sh Põ» \μõ\› ö\»Ä 

ÁøÍ÷PõmiøÚ uS¢u Euõμnzxhß ÂÁõv. 

10. Explain the law of variable proportion. 

 EØ£zv°ß ©õÖ® ÂQu Âv°øÚ ÂÍUSP. 

11. How the price and output is determined under 
perfect competition? 

 {øÓÄ¨ ÷£õmi°À Âø» ©ØÖ® EØ£zv GÆÁõÖ 

wº©õÛUP¨£kQÓx? 

12. Examine the modern theory of rent. 

 Ámi°ß |ÃÚ ÷Põm£õmiøÚ ©v¨¤kP. 

––––––––––––– 



 

  

 

 

B.A. DEGREE EXAMINATION — 
DECEMBER, 2019. 

First Year 

Economics/Business Economics 

MONETARY ECONOMICS 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Explain the cash balance approach to the quantity 
theory of money. 

 £n AÍÄ ÷Põm£õmiØPõÚ öμõUP C¸¨¦ AqS 

•øÓø¯ ÂÍUSP. 

2. What are the determinants of money supply? 

 £n AÎ¨ø£ wº©õÛ¨£øÁ ¯õøÁ? 

3. Elucidate credit creation. 

 Phß E¸ÁõUPzøu GkzxøμUPÄ®. 
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4. Explain the various methods of credit control. 

 Phß Pmk¨£õmiß £À÷ÁÖ •øÓPøÍ ÂÍUSP. 

5. What are the features of Indian money market? 

 C¢v¯ £n A[Põi°ß C¯À¦PÒ ¯õøÁ? 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Discuss the various functions of money. 

 £nzvß £À÷ÁÖ £oPøÍ ÂÁõv. 

7. Explain the causes of inflation. 

 £n ÃUPzvØPõÚ Põμn[PøÍ ÂÍUSP. 

8. Explain Keynes’ theory of trade cycle. 

 Rßêß Áõo£ _ÇÀ ÷Põm£õmiøÚ ÂÍUSP. 

9. Describe the role of commercial bank in economic 
development. 

 ö£õ¸Íõuõμ •ß÷ÚØÓzvÀ ÁoP Á[Q°ß 

£[QøÚ ÂÁ›. 

10. Analyse the various objectives of monetary policy. 

 £nU öPõÒøP°ß £À÷ÁÖ ÷|õUP[PøÍ Bμõ´P. 
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11. Explain the functions of central bank. 

 ø©¯ Á[Q°ß £oPøÍ ÂÍUSP. 

12. Discuss the features of Indian capital market. 

 C¢v¯ ‰»uÚ A[Põi°ß C¯À¦PøÍ ÂÁõv. 

 

—————— 



  

 

 

B.A. DEGREE EXAMINATION –  
DECEMBER 2019. 

First Year 

Economics 

ECONOMICS OF MARKETING 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. Mention the features of Modern Marketing. 

 |ÃÚ \¢øu°¯¼ß C¯À¦PøÍ SÔ¨¤kP. 

2.  Explain the features of a good Branding. 

 |À» ö£¯›h¼ß C¯À¦PøÍ ÂÍUSP. 

3. Discuss the advantages of Market Segmentation. 

 \¢øu £S¨£õ´Âß |ßø©PøÍ ÂÁ›. 

4. Explain the channel of distribution. 

 ÁÇ[PÀ ÁÈ•øÓø¯ ÂÁ›. 
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5. State the functions of advertising. 

 ÂÍ®£μzvß £oPøÍ TÖP. 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Elucidate the marketing information system. 

 \¢øu°ku¼À uPÁÀ •øÓPøÍ öuÎÁõUSP. 

7. Discuss the dimension, factors and benefits of 
product mix. 

 ö£õ¸Ò P»øÁ°ß £›©õÚ®, PõμoPÒ ©ØÖ® 

|ßø©PøÍ ÂÁõv. 

8. Explain the concept of Buyer Behaviour. 

 Áõ[S£Á›ß Sn|»ßPøÍ ÂÁ›. 

9. Explain the stages of product life cycle. 

 ö£õ¸Îß ÁõÌUøP _ÇØ]°UPõÚ £i{ø»PøÍ 

ÂÁ›. 

10. State buying decision process. 

 Áõ[S •iöÁkzuÀ ö\¯À•øÓø¯ ÂÁõv. 
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11. Give an account of different kinds of product 
pricing. 

 ö£õ¸Ò Âø» {ºn°zvß £À÷ÁÖ ÁøPPøÍ 

_¸UQ TÖ. 

12. State the important of Sales Promotion. 

 ÂØ£øÚ ÷©®£õmiß •UQ¯zxÁzøu öu›Â. 

––––––––––––––– 




