UG-107 BBE-11/
BEC-11

B.A. DEGREE EXAMINATION —
DECEMBER, 2019.

First Year
Economics / Business Economics
MICRO ECONOMICS

Time : 3 hours Maximum marks: 75

PART A — (3 x 5 = 15 marks)

Answer any THREE questions.

1.  Explain Lionel Robbins’s scarcity definition.
oweare  prlergailer UDPTEGMD QOEFETSMS
AR

2. Illustrate the law of demand with schedule.

Caaneu efldlenw UL i1q LIL 6T 6T(HSEIENTESELD.

3. Explain Malthusian theory of population.

regedlern asET dgrans Cam_Lim g emer 6 6réEs.



What are the features of perfect competition?
Blenmae s Cumigudlen @uIcdL|EeT WiTeneu?

Briefly explain the Loanable funds theory of
interest.

el iguiler sLem  BlEs Camiumligmer &HSSLOTS
AR

PART B — (4 x 15 = 60 marks)
Answer any FOUR questions.

Examine the deductive and inductive approaches
to economic analysis.

Qumperrgrrsdler L@GSsTLe WLHMID CFTESSTL]
@ G LPEODEHEET 66T (55

Describe the various methods of measuring price
elasticity of demand.

denes Cgemeu Cpdlpsferw jerefl(Hd  LLCGeum
perpgEemer afleuil.

Explain the various properties of indifference
curve.

soCrBrEE amarGariiger wOGCam QL samer

NleTsEs.
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10.

11.

12.

Discuss the short run and long run average cost
curves with suitable examples.

Gndu st wHmb BarL st  grrefl  CQgwey
UaTCEHTL g HET HEbS 2 HTTanTSHEIL 6 clleumd.
Explain the law of variable proportion.

2 pugdlufern wrmib g ellHullener allers@s.

How the price and output is determined under
perfect competition?

Bleoma|s Gumiiquiler efleney HMID 2 HUSSH eTeucuTm)
grwreaflssiuBhSpg?

Examine the modern theory of rent.

auliqulle peier Gamumigenar UG Hs.
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UG-108 BBE-12/BEC-12

B.A. DEGREE EXAMINATION —
DECEMBER, 2019.

First Year
Economics/Business Economics
MONETARY ECONOMICS

Time : 3 hours Maximum marks : 75
PART A — (8 x 5 =15 marks)
Answer any THREE questions.

1. Explain the cash balance approach to the quantity
theory of money.

ueanr ojerey GCarlumligpharer Qpréss @)\MHUL <iemid
peppen eN6md:@s.
2. What are the determinants of money supply?

uent eflienu SiorefllliLieney wireneu?

3. Elucidate credit creation.

LG 2 (HheUTESHSMS 6T(HSFIDTEHSELD.



10.

Explain the various methods of credit control.

sl sL(HLumiger LeGeum (panasmer a4leTsEs.

What are the features of Indian money market?

@bSWI LiewT imBISTIqul6r @)UIGOL|SHET WiTene?
PART B — (4 X 15 = 60 marks)
Answer any FOUR questions.

Discuss the various functions of money.
veargden LGeum LanflEaner alleurd).
Explain the causes of inflation.

LIawT 63585H DETET STERThISEET 66T E6.

Explain Keynes’ theory of trade cycle.

Eetrerdler eumenflL gped Cam LT igenar 6llaTs @,
Describe the role of commercial bank in economic
development.

Qummerrgry  WperCammpsdledr  cuantls  cumidluder
Lkdlener edleul.

Analyse the various objectives of monetary policy.

vanrd Gamerensuler LCeum CHTEEBIGMET <, TTils.
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11.

12.

Explain the functions of central bank.

evww aumiSluller ueaflsamer allaTsEs.

Discuss the features of Indian capital market.

@BEHW epavgen imisTqullen @ uieLsemer cileumd.
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UG-109 BECAL-11

B.A. DEGREE EXAMINATION —
DECEMBER 2019.

First Year
Economics
ECONOMICS OF MARKETING
Time : 3 hours Maximum marks : 75
PART A — (3 X 5 = 15 marks)
Answer any THREE questions.
1.  Mention the features of Modern Marketing.
peier #bengudlwieiien @uieLsamer @GN (.
2. Explain the features of a good Branding.
B Cuwfleller @ueLsamer allears@Hs.
3. Discuss the advantages of Market Segmentation.
shang LiGLUmieier perengamer alleuifl.

4. Explain the channel of distribution.
QuPEISD cudlaperperwt cilalfl.



10.

State the functions of advertising.
ellembLITS e LiewtSanar gamis.

PART B — (4 x 15 = 60 marks)
Answer any FOUR questions.
Elucidate the marketing information system.
sHamsUl (sl s (pannsamer GgefloursEs.

Discuss the dimension, factors and benefits of
product mix.

Qummer  seveneuuflenr Lfliomeard, smyewilger HMID
BaTanLoseem afleurd).

Explain the concept of Buyer Behaviour.

euUThIG e e &eamTheeanaeaner afleu .

Explain the stages of product life cycle.

Qumrmetlenr  cumpsens spHSludsstar  Ligblerasamer

aSleul.

State buying decision process.

umilE, (Pipbeu(hsse Gewdpammerw ellourd.
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11.

12.

Give an account of different kinds of product
pricing.

Qumrmer  ellened Hlemruisder LOCoum euMmEHMET
FMHEE Fam.
State the important of Sales Promotion.

adpuener Gobur’iger (pasHwusgiousams Csiled.
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