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MANAGEMENT

Time: 1 Hour Total Marks: 25

Part — A (2x5 = 10 Marks)
Answer any two questions. Each question carries equal marks.

1. What are the duties and responsibilities of a sales manager?
sllmusmenr GLoeumerflesT SLemioge LMD QUITMILILSET WTeneu?

2. Draw a outline of Training Process.
sllusmer LWIHE geflgselar CFwsd Wensmer amrs.

3. How important is the concept of segmentation in the area of selling?
Crmy aupmise (pammullst (psdliuggieud undl allersEs.

Part — B (1x15 = 15 Marks)

Answer any one question.

4. Discuss the various structures of sales organization? Explain each structure with

their merits and demerits?

allhuener gyemwolider LG aemassmer alleufl. 9T HeTELSET LHMID SEMLSEET

oo & (5.

5. What do you understand by the Channels of Distribution? Explain the factors

determining the choice of a suitable Channel of Distribution.

auprissd aufl eseurn LSO OLEENS? aupmiso auflmw SiwreflsEn sTrewllssr

umnml eler & Gs.
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Time: 1 Hour Total Marks: 25

Part — A (2x5 = 10 Marks)
Answer any two questions. Each question carries equal marks.

1. What are the positive social effects in advertisements?
ellemiLEisetler Chiywemm ST almaTalSaT WiTene?

2. What are the components of out door media?

Qeuafliiym 2om_sgdlerr LOGoum auemSS6T WiTemeL?

3. Who are beneficiaries of sales promotion?

sllhuene Gour® mLaugdmasafler LweTTeaflgeT wireui?

Part — B (1x15 = 15 Marks)

Answer any one question.

4. Explain the social ill-effects of advertisement.
eleTLTRIGET FepsSms JNLBHSSID LTSS 6leneTa e 66T s@s.
5. What is Advertising Appeal? Describe the various kinds of Advertising

Appeals.
elemburblens  curuleorer  Geuemt(HCHTaT 6TeaTMTEd  6TeuTeur?  elaTLTLIL6mS

CouemT(hCamedlenm LGoum) euemaEsemen allouflss.



TAMIL NADU OPEN UNIVERSITY
Chennai - 15

School of Management Studies
SPOT ASSIGNMENT

COURSE - BBAM — 1l YEAR COURSE CODE BATCH
SERVICES MARKETING BBAM - 33 AY 2016-2017
Time: 1 Hour Total Marks: 25

Part — A (2x5 = 10 Marks)
Answer any two questions. Each question carries equal marks.

1. Explain the concept of service as a system.
Caemeu 6(, BL AU SME 6l6TEGHS.
2. List out the levels of positioning.
Flenev Flmisgise Flemasmer auflmaiu®sgs.
3. What are the role of Blue Printing in Service Design.

Gaemeu augsuemoliiler ev Lllenr lemeuaseit wimemen?

Part — B (1x15 = 15 Marks)

Answer any one guestion.
4. ldentify the alternatives for target market selection.
LI @asGE shmzmu CaHTEOSHSSMEV ENLITETLD ST6uHs.
5. Explain how to Design and Deliver Services.

aulg auemLOLIL| LLMMILD CEFemeusT QIPEIHE sTlUTD] ETEITLIENS 6361 S8,
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Part — A (2x5 = 10 Marks)
Answer any two questions. Each question carries equal marks.

1. Write a note on (i) Retail Park (i) Shopping Mall

iy @iy eusnrs. (i) Hlevevenr eusmils LyEisr (i) Lseusns Flsdeenm SenL g6
2. Explain the various stages of merchandising.

suemflall Qumper Sl LIRS0l LeGoun Lighlemeugemer allers@s.
3. What is the role of personal selling in the retailing sector?

Flobevenr suemllagdled Crme ellmusmeTullesT LIBIE, sTeuT6ur ?

Part — B (1x15 = 15 Marks)

Answer any one question.

4. Critically evaluate various theories of retail location.
Slobevenr suemila @)L gjemwealer LGon Carlur@isamer aleurdlesaniin.

3. What is meant by Promotion Strategy? Explain the significance of Retail Promotion
Strategy in the entire Retail Marketing Mix.
allhuemer gelmSd) EILLD sTaTmmed eTeurerT? Fleveveny FhHemSuliled SHevsmeuullsd e
Ys&SwSgaD GNSg alersEs.
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Part — A (2x5 = 10 Marks)
Answer any two questions. Each question carries equal marks.

1. Briefly explain on preparation of Project Report.
i gflsms surflsen undl smSS0Ts isis.
2. How do probability sampling techniques?
H&psse] & 0nhly (pammemil ey LTSS ?
3. List out the difficulties in Advertising Research.
alleriouy gyuieler GomourGsmer auflmeLBSgIs.

Part — B (1x15 = 15 Marks)

Answer any one question.

4. What notes on (i) Editing (ii) Coding (iii) Tabulation.
GNly esrs () Ssumsmer YonliLOSHS0 (i) Ssae GOl (i) Sseue
I L auemenTLILI(D S G S6V.

5. Demonstrate the contents of a Marketing Research Report.
shmaulusd oyuie] gmlsmasullsr 2 arar_gsin unbl alarsEs.



