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Part – A (2x5 = 10 Marks)

Answer any two questions. Each question carries equal marks.

1. What are the duties and responsibilities of a sales manager?
tpw;gid Nkyhsupd; flikfs; kw;Wk; nghWg;Gfs; ahit?

2. Draw a outline of Training Process.
tpw;gid gapw;rp mspj;jypd; nray; Kiwfis tiuf.

3. How important is the concept of segmentation in the area of selling?
Neub toq;fy; Kiwapd; Kf;fpaj;Jtk; gw;wp tpsf;Ff.

Part – B (1x15 = 15 Marks)

Answer any one question.

4. Discuss the various structures of sales organization? Explain each structure with

their merits and demerits?
tpw;gid mikg;gpd; gy;NtW tiffis tptup. mjd; ed;ikfs; kw;Wk; jPikfis

tpsf;Ff.

5. What do you understand by the Channels of Distribution? Explain the factors

determining the choice of a suitable Channel of Distribution.
toq;fy; top vt;thW kjpg;gplg;gLfpwJ? toq;fy; topia jPu;khdpf;Fk; fhuzpfs;

gw;wp tpsf;Ff.
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Part – A (2x5 = 10 Marks)

Answer any two questions. Each question carries equal marks.

1. What are the positive social effects in advertisements?
tpsk;guq;fspd; Neu;kiw rKjha tpisTfs; ahit?

2. What are the components of out door media?
ntspg;Gw Clfj;jpd; gy;NtW tiffs; ahit?

3. Who are beneficiaries of sales promotion?
tpw;gid Nkk;ghL eltbf;iffspd; gadhspfs; ahtu;?

Part – B (1x15 = 15 Marks)

Answer any one question.

4. Explain the social ill-effects of advertisement.
tpsk;guq;fs; r%fj;ij Vw;gLj;Jk; ghjfkhd tpisTfis tpsf;Ff.

5. What is Advertising Appeal? Describe the various kinds of Advertising

Appeals.
tpsk;gukpLif thapyhd Ntz;LNfhs; vd;why; vd;d? tpsk;gukplif

Ntz;LNfhypd; gy;NtW tiffis tpthpf;f.
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Part – A (2x5 = 10 Marks)

Answer any two questions. Each question carries equal marks.

1. Explain the concept of service as a system.
Nrit xU eltbf;if tpsf;Ff.

2. List out the levels of positioning.
epiy epWj;Jjy; epiyfis tupirg;gLj;Jf.

3. What are the role of Blue Printing in Service Design.
Nrit tbtikg;gpd; ePy gjpg;gpd; epiyfs; ahit?

Part – B (1x15 = 15 Marks)

Answer any one question.

4. Identify the alternatives for target market selection.
khw;W ,yf;Fr; re;ijia Nju;e;njLj;jiy milahsk; fhz;f.

5. Explain how to Design and Deliver Services.
tbtikg;G kw;Wk; Nritfs; toq;fy; vt;thW vd;gij tpsf;Ff.
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Part – A (2x5 = 10 Marks)

Answer any two questions. Each question carries equal marks.

1. Write a note on (i) Retail Park      (ii) Shopping Mall

rpW Fwpg;G tiuf. (i) rpy;yiu tzpf G+q;fh     (ii) gy;tif rpy;yiw filfs;

2. Explain the various stages of merchandising.
tzpfg; nghUs; jpl;lkpLjypy; gy;NtW gbepiyfis tpsf;Ff.

3. What is the role of personal selling in the retailing sector?
rpy;yiu tzpfj;jpy; Neub tpw;gidapd; gq;F vd;d?

Part – B (1x15 = 15 Marks)

Answer any one question.

4. Critically evaluate various theories of retail location.
rpy;yiu tzpf ,lmiktpd; gy;NtW Nfhl;ghLfis tpthjpf;fTk;.

3. What is meant by Promotion Strategy? Explain the significance of Retail Promotion

Strategy in the entire Retail Marketing Mix.
tpw;gid mgptpUj;jp El;gk; vd;why; vd;d? rpy;yiu re;ijapay; fyitapy; mjd;

Kf;fpaj;Jtk; Fwpj;J tpsf;Ff.
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Part – A (2x5 = 10 Marks)

Answer any two questions. Each question carries equal marks.

1. Briefly explain on preparation of Project Report.
Ma;T mwpf;if jahupj;jy; gw;wp RUf;fkhf vOJf.

2. How do probability sampling techniques?
epfo;jfT $nwLg;G Kiwia vt;thW gad;gLj;JtJ?

3. List out the difficulties in Advertising Research.
tpsk;gu Ma;tpd; FiwghLfis tupirgLj;Jf.

Part – B (1x15 = 15 Marks)

Answer any one question.

4. What notes on (i) Editing (ii) Coding (iii) Tabulation.

Fwpg;G tiuf (i) jfty;fis Kiwg;gLj;Jjy; (ii) jfty; Fwpaply; (iii) jfty;

ml;ltizg;gLj;Jjy;.

5. Demonstrate the contents of a Marketing Research Report.
re;ijapay; Ma;T mwpf;ifapd; cs;slf;fk; gw;wp tpsf;Ff.


