TAMIL NADU OPEN UNIVERSITY
Chennai - 15
School of Management Studies
SPOT ASSIGNMENT

COURSE - BBAM - Ill YEAR COURSE CODE BATCH
SALES & DISTRIBUTION BBAM - 31 CY 2017
MANAGEMENT

Time: 1 Hour Total Marks: 25

Part — A (2x5 = 10 Marks)

Answer any two questions. Each question carries equal marks.

1. Define Sales Organization.

allMLemeT BeMLOLIEHLI EUEDTLI)].
2. Comment on the Non - Financial Incentives provided to Salesman.

alluemer LswiiumerTaEnhes@ aflésiu@ fldlemrs easas Qgrms Lundl GOLIGs.
3. Write short note on Territory Revision.

allmusment eTedemevem LommmlwemLgge Fmi@GNliy eusmrs.

Part — B (1x15 = 15 Marks)

Answer any one question.
4. Describe Interview and Selection Procedures in Sales People.
Crismemre M CaTHesbhSs0 QFwapmnamer alNHLmMTHUTSEhSE alaudl.
5. Define Sales Quota. Explain the importance of Sales Quota.
alluemer LRIED eusmmn. ellbusmer LEISL paT PSHSLSGanSma alersEs.



TAMIL NADU OPEN UNIVERSITY
Chennai - 15

School of Management Studies
SPOT ASSIGNMENT

COURSE - BBAM - Ill YEAR COURSE CODE BATCH
ADVERTISING & SALES BBAM - 32 CY 2017
PROMOTION

Time: 1 Hour Total Marks: 25

Part — A (2x5 = 10 Marks)

Answer any two questions. Each question carries equal marks.
1. What do you know about Primary and Secondary Functions of Advertising?
sllerourlQensulled (pged LHmid @rewrmd Heme QEwsur@ast undl el Mleug) wrs)?
2. How would you structure a Radio Advertisement?
ourGleormedl aNleTLTSHmS HHM IEMOGSH60 6T ILilg ?
3. Who are beneficiaries of Sales Promotion?

sllmuener Gur® BLaupdmasaflar LweTTeaflgesT wireaui?

Part — B (1x15 = 15 Marks)

Answer any one question.
4. Briefly trace out the evolution of Advertising industry.
sllerurblPenss gemnuiler CaHmmmid wHmid eusTiés] Ghlsg allerdEs.
5. What is Advertising Appeal? Describe the various kinds of Advertising Appeals.
alleriurlpens eurulleorer GouswrHCsmar erermmed e6uterr? elamibupil_smas Geusuor(HGsmedleur

ueGoum) euemaEsemer allouflés.
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COURSE - BBAM - Ill YEAR COURSE CODE BATCH
SERVICES MARKETING BBAM - 33 CY 2017
Time: 1 Hour Total Marks: 25

Part — A (2x5 = 10 Marks)

Answer any two questions. Each question carries equal marks.

1. What are the categories of Service Mix?

Caemeud SelIleoT eUENSS6T WITEn6U?

2. What are the Levels of Positioning?
Fleneulmidseb lemeusseit 6T6uTLIG) 6T6UT60T?

3. Differentiate Transaction Marketing and Relationship Marketing.
wrmm eSwrumyo whnd QarejysmLw efwrurysdler Ceumum(.

Part — B (1x15 = 15 Marks)

Answer any one question.
4. Explain the steps in Positioning Process.
Blemeflnigse wammulleT Lipsamer allorsEs.
5. Discuss the identifying and correction Service Quality shortfalls.
Caemeu grddler Gemmamer seui Mgl &fl GEuigme Ll elaurdlés.



TAMIL NADU OPEN UNIVERSITY
Chennai - 15
School of Management Studies
SPOT ASSIGNMENT

COURSE - BBAM —1lIl YEAR COURSE CODE BATCH
RETAIL MARKETING BBAM - 34 CY 2017
Time: 1 Hour Total Marks: 25

Part — A (2x5 = 10 Marks)

Answer any two questions. Each question carries equal marks.

1. Define Retailing. State the functions of Retailing.
Hlevevenry euetellaid euemmwim. Fevevenr cuenilagdler Lamflsemer gnmis.
2. What are the various Retail Pricing Strategies?
ueGeumy Fledevemy elemev HIL LIBIS6T WTemeu ?
3. List out the steps in Merchandising Planning.
susmtlall GuTmeT gjemulisnu S LblhiGele 2 6Tem Ligtlamaugmen suflenaiL@Sg)s.

Part — B (1x15 = 15 Marks)

Answer any one question.
4. Explain the various classifications of Retail Firms.
ueGeum euemasiwimer Fleveenm ellmusmerwrerjseflar auemassear upll allerdE@s.
5. What is meant by Promotion Strategy? Explain the significance of Retail Promotion
Strategy in the entire Retail Marketing Mix.
alluemer g Melmsdl EI LD eTeTmmed eTevTer? Fleveveny Fhemgulued SHevemeuulled  oGeuT
WeSusgad GNlsg al6rsEs.
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COURSE - BBAM —1lIl YEAR COURSE CODE BATCH
MARKETING RESEARCH BBAM - 35 CY 2017
Time: 1 Hour Total Marks: 25

Part — A (2 x 5 = 10 Marks)

Answer any two questions. Each question carries equal marks.

1. Explain the characteristics of Good Marketing Research.
fmis snmauiwen gpuielar Gsomdldunismer allorsEs.

2. What is Coding?
S5660 GOIUWIL6d 6TEITMT6) 6T60T60T ?

3. Explain the contents of Written Report?
WSS epovwmsr puie] gflsmsullaT s mismer undl aler s @s.

Part — B (1 x 15 = 15 Marks)

Answer any one question.
4. What is Sampling? Classify Sampling Techniques.
g @m@IY eTeTmTed 6TeuTeur ? S GBI (pemmasafler auemassemer 6lloms (&s.
5. Explain the important components of a Research Report.
opuie] gflsmauilar ed g miser undl elersEs.



