
  

 

 

U.G. DEGREE EXAMINATION –  
DECEMBER, 2018. 

Second Year 

ENVIRONMENTAL STUDIES 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

Each answer should not exceed 2 pages. 

1. Discuss the nature and scope of environmental 
studies. 

 _ØÖa`ÇÀ B´ÄPÎß C¯Àø£²® ÷|õUPzøu²® 

£ØÔ ÂÁõvUPÄ®. 

2. Give a short note on energy resources. 

 BØÓÀ ÁÍ[PÒ – ÂÍUPÄ®. 

3. Write a brief account of ecosystem. 

 _ØÖa `Ç¼¯À Aø©¨¦ – ÂÍUPÄ®. 
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4. What are the causes for water pollution? 

 }º ©õ_UPõÚ Põμn[PÒ ¯õøÁ? 

5. Explain any five strategies of disaster 
management. 

 ÷£›hº ÷©»õsø©°ß H÷uÝ® I¢x vmh[PøÍ 

ÂÍUPÄ®. 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

Each answer should not exceed 5 pages. 

6. Explain the significance of environmental studies. 

 _ØÖa`ÇÀ B´ÄPÎß •UQ¯zxÁzøu ÂÍUPÄ®. 

7. Write a detailed note on “Need and importance of 
Environmental Education’’. 

 _ØÖa`ÇÀ PÀÂ°ß ÷uøÁ ©ØÖ® •UQ¯zxÁzøu 

ÂÍUPÄ®. 

8. What are the threats to biodiversity? Explain. 

 £À¾°›¯¾UPõÚ Aa_ÖzuÀPÒ GßÚ ÂÍUPÄ®. 

9. Analyze the role of an individual in prevention of 
pollution.  

 ©õ_ SøÓ£õmøh ukUS® J¸ |£º £[øP Bμõ¯Ä®. 
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10. Explain the significance of Environmental ethics. 

 _ØÖa`ÇÀ ö|Ô•øÓPÒ – •UQ¯zxÁzøu 

ÂÍUPÄ®. 

11. Explain the significance of solid waste 
management. 

 vh PÈÄ ÷©»õsø© – •UQ¯zxÁzøu ÂÍUPÄ®. 

12. Explain how environment influences human 
health. 

 _ØÖa`ÇÀ ©Ûu B÷μõUQ¯zøu GÆÁõÖ £õvUQÓx 

Gß£øu ÂÍUPÄ®. 

––––––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION –  
DECEMBER, 2018. 

Second Year 

MARKETING MANAGEMENT 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. Explain the nature and scope of marketing. 

 \¢øu°¯¼ß C¯À¦ ©ØÖ® Auß ÷|õUPzvøÚ 

ÂÍUSP. 

2. What are the factors that influencing buyer 
behaviour? 

 Áõ[S£ÁºPÎß |hzøuø¯ £õvUS® PõμoPÒ 

¯õøÁ? 

3. Write short notes on consumer goods and 
industrial goods. 

 ~Pº÷Áõº ©ØÖ® öuõÈØxøÓ ö£õ¸mPÒ £ØÔ 

]ÖSÔ¨¦ ÁøμP. 
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4. Explain in detail about new product pricing. 

 ¦v¯ ö£õ¸mPÎß Âø» {ºn¯® £ØÔ \ØÖ Â›ÁõP 

ÂÁ›UPÄ®. 

5. Write short notes on sales promotion. 

 ÂØ£øÚ Â¸zv°øÚ _¸UP©õP ÂÁ›UPÄ®. 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Elaborate the functions of marketing 
management. 

 \¢øu¨£kzuÀ {ºÁõPzvß ö\¯À£õkPøÍ¨ £ØÔ 

Â›ÁõP ÂÍUPÄ®. 

7. Explain the various stages of buying decision 
process. 

 Áõ[S£Áº •iöÁkzu¼À EÒÍ £À÷ÁÖ 

£i{ø»PøÍ ÂÍUSP. 

8. Explain marketing strategies in detail. 

 \¢øu°¯À EzvPÒ Gß£uøÚ Â›Ä¨£kzuÄ®. 

9. ‘Product life cycle’ – Explain. 

 u¯õ›¨¦/ö£õ¸Ò ÁõÌ|õÒ _ÇØ] •øÓ°øÚ 

ÂÁ›UPÄ®. 
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10. Explain in detail about the channels of 
distribution. 

 Â{÷¯õP öuõhº  Á›ø\°øÚ¨ £ØÔ Â›ÁõP 

ÂÍUPÄ®. 

11. Explain in detail about sales forecasting. 

 ÂØ£øÚ •ß AÔÂ¨¤øÚ öuÎÁõP ÂÁ›UPÄ®. 

12. Elucidate about marketing information system. 

 \¢øu°¯À uPÁÀ Aø©¨¦ •øÓ¨ £ØÔ 

öuÎÄ£kzxP. 

––––––––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION — 
DECEMBER, 2018. 

Second Year 

Retail Management 

BUSINESS MATHEMATICS AND STATISTICS 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

1. Describe the Construction of Histogram. 

2. Explain the uses of statistics. 

3. Define Variable. Give Examples. 

4. Find the Standard Deviation from the following 
data: 

X : 20 30 50 80 100

f : 8 12 20 14 6 

5. Find or solve the inverse of matrix 










37
25

A  if it exists. 
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PART B —  (4  15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. 

6. Calculate mean median and mode from the 

following data. Students from a class room 

frequency distribution of weight of students as 

follows: 

Weight of the Students : 50 55 60 65 70 75 80

No. of Students : 20 17 7 5 3 4 1 

7. Briefly explain the Nature and Scope of Statistics. 

8. Calculate Mean Deviation about median for the 

following data 

Class : 0-10 10-20 20-30 30-40 40-50 50-60

Frequency : 6 7 15 16 4 2 

9. Elaborate Concept of Maxima and minima 

applications of these concepts in business. 

10. Explain the Measures of Central Tendency and its 

methods with example. 
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11. Calculate and analyze the correlation coefficient 
between the number of study hours and the 
number of sleeping hours of different students. 

Number of Study Hours : 2 4 6 8 10

Number of Sleeping Hours : 10 9 8 7 6 

12. For the data below, compute regression 
coefficients a and b. 

Y 5 9 10 3 8

X 7 4 1 10 3

——––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION –  
DECEMBER, 2018. 

Second Year 

Retail Management 

BUSINESS COMMUNICATION 

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

1. What is the importance of business 
communication? 

2. What are the various forms of Oral 
communication? 

3. Write a note on insurance correspondence. 

4. Bring out the difference between hearing and 
listening? 

5. What are the different stages of collecting letter. 
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PART B — (4  15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. 

6. What are the essential of good business letter? 

7. Briefly explain the steps involved in drafting a 
sales circular letter. 

8. Write a letter to Bank Manager stating that 
missing cheque leaf and making stop payment for 
the particular leaf. 

9. Write a  letter to the Supplier Cancellation of 
order due to Goods are in Low Quality in Previous 
order and Complaints received from Customers 
regarding Quality of the Product. 

10. Discuss the various forms of a business letter and 
state with the reason which one is most desirable. 

11. As a CEO of a company, draft a memo to service 
engineer for customer is complaints. 

12. Explain the methods of communication with its 
merits and demerits. 

––––––––––––– 



 

  

 

 

B.B.A. DEGREE EXAMINATION –  
DECEMBER, 2018. 

Second Year 

Retail Management 

HUMAN RESOURCE MANAGEMENT 

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

1. What are the objectives of HRM? 

2. How will you reduce employee attrition Rate in a 
company? 

3. Differentiate Recruitment Vs Selection. 

4. Difference between Training and Development. 

5. Explain the Management of Grievances in a retail 
organisation. 
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PART B — (4  15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. 

6. Discuss in detail the current trends in retail HRM. 

7. Explain the Advantages of promotion, Transfer 
and Demotion. 

8. What are sources of recruitment in retail sector?  
Explain. 

9. How do you motivate employee in retail Industry. 

10. If you’re a HR in Retail Super Market.  You 
employee of your concern wants take holiday on 
previous week of Diwali but its high business 
hours for the concern not able to provide leave.  
How will you convince the employee – Explain? 

11. Explain the Maslow’s need Hierarchy theory of 
Motivation. 

12. How develop Employee Morale in a retail 
organisation. 

  

––––––––––––– 



 

  

 

 

B.B.A. DEGREE EXAMINATION –  
DECEMBER, 2018. 

Second Year 

STORE LAYOUT, DESIGN AND VISUAL 
MERCHANDISING  

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

1. Explain briefly the various Visual Merchandising 

Fixtures. 

2. How would a retailer use information provided by 

a planogram? 

3. Describe types of Merchandise Categories based 

on its location. 
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4. Explain about Digital Signages. 

5. Describe about various ways through which Music 
plays a factor in customer satisfaction. 

PART B — (4  15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. 

6. Elucidate various store design objective in detail. 

7. Describe various usage of Signage and Graphics in 
detail also suggest effective ways for usage. 

8. Elucidate the things one can plan in interior 
design for creating an appealing store. 

9. Explain about various types of Store layouts with 
suitable diagrams. 

10. Explain important considerations to be take for 
Space planning for a Store. 

11. List various Merchandise presentation techniques 
in detail. 

12. Assume you have been hired as a consultant to 
assess a local discount store’s effective choice of its 
location. What factors would you consider to 
assess the store’s locational advantage? 

———————— 


