
  

 

 

B.B.A. DEGREE EXAMINATION –  
JULY, 2018. 

Third Year 

MARKETING RESEARCH 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. What do you understand by the term MIS? 

 ÷©»õsø©z uPÁÀ Aø©¨¦ GßÓõÀ GßÚ? 

2. What is Exploratory research design? 

 Psk¤i¨¦ Bμõ´a] ÁiÁø©¨¦ GßÓõÀ GßÚ? 

3. Define the term tabulation. 

 £mi¯¼kuÀ Áøμ¯Ö. 

4. What is Branding? 

 ¤μõsi[ GßÓõÀ GßÚ? 

5. Define advertising research. 

 ÂÍ®£μ¨£kzxuÀ Bμõ´a] Áøμ¯Ö. 

 UG-592 BBA–35/ 
  BBAM-35 
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PART B  — (4 × 15 = 60 marks) 

Answer any FOUR questions.  

6. Explain the various characteristics of good 
marketing research. 

 |À» \¢øu¨£kzuÀ Bμõ´a]°ß £À÷ÁÖ 

£s¦PøÍ ÂÍUPÄ®. 

7. Describe the process of research with the help of 
various steps involved in it. 

 Bμõ´a] ö\¯À•øÓ°ß £À÷ÁÖ £i{ø»PøÍ 

ÂÁ›UPÄ®. 

8. How secondary data differ from primary data? 
Give their merits and demerits. 

 •ußø©¯õÚ uμÂ¼¸¢x Cμshõ® {ø» GÆÁõÖ 

©õÖ£kQÓx? Auß |ßø© wø©PøÍ ÂÍUPÄ®. 

9. Define Sampling. Highlight various methods used 
in selecting a sample from the population. Give 
their merits and demerits. 

 TöÓkzuÀ Áøμ¯Ö. •Êø©z öuõSv°¼¸¢x 

G¢öu¢u ÁÈPÎÀ TöÓkzuÀ ö\´¯¨£kQÓx. 

Auß |ßø© wø©PøÍ ÂÍUPÄ®. 

10. Explain the characteristics of good report writing. 

 |À» AÔUøP GÊxx¼ß £s¦PÒ ¯õøÁ? 
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11. Explain the various steps involved in New product 
Development. 

 ¦v¯ EØ£zv¨ö£õ¸Ò u¯õ›zu¼ß £À÷ÁÖ 

{ø»PøÍ ÂÍUPÄ®. 

12. What is pre-testing? What steps would you take to 
pre test an advertisement? 

 •ß ÷\õuøÚ GßÓõÀ GßÚ? ÂÍ®£μzvß •ß 

÷\õuøÚ°À \®£¢u¨£mh £À÷ÁÖ {ø»PøÍ 

ÂÍUPÄ®. 

––––––––––––– 



 

  

 

 

B.B.A. DEGREE EXAMINATION –  
JULY, 2018. 

Third Year 

SALES AND DISTRIBUTION MANAGEMENT  

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. Define the meaning, nature and role of sales 
management. 

 ÂØ£øÚ ÷©»õsø©°ß ö£õ¸Ò, C¯À¦ ©ØÖ® 

£[øP Áøμ¯Ö. 

2. State the importance of training. 

 £°Ø]°ß •UQ¯zxÁzøu GÊx. 

3. Explain the evaluation of sales force. 

 ÂØ£øÚ \Uv°ß ©v¨¥møh ÂÍUS. 

 UG-621 BBAM–31 
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4. What are the elements of distribution 
management? 

 Â{÷¯õP ÷©»õsø©°ß TÖPÒ GßöÚßÚ? 

5. Enumerate different kinds of retailers. 

 £À÷ÁÖ ÁøP¯õÚ ]À»øÓ ÂØ£øÚ¯õÍºPøÍ 

ÂÁ›. 

PART B  — (4 × 15 = 60 marks) 

Answer any FOUR questions.  

6. Explain the functions of a sales manager in detail. 

 ÂØ£øÚ ÷©»õÍ›ß ö\¯À£õkPøÍ Â›ÁõP 

ÂÍUS. 

7. Brief the importance and objectives of training a 
sales person. 

 ÂØ£øÚ¯õÍº £°Ø]°ß •UQ¯zxÁ® ©ØÖ® 

÷|õUPzøu _¸UP©õP ÂÁ›. 

8. How is sales different from marketing? Explain in 
brief. 

 ÂØ£øÚ GÆÁõÖ \¢øu¨£kzxu¼¼¸¢x 

÷ÁÖ£kQÓx? _¸UP©õP ÂÍUS. 

9. How to evaluate the performance of sales channel? 

 ÂØ£øÚ ÷\Ú¼ß ö\¯ÀvÓøÚ ©v¨¤k ö\´Áx 

G¨£i? 
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10. Describe the new trends in sales and distribution 
management. 

 ÂØ£øÚ ©ØÖ® Â{÷¯õP •Põø©zxÁzvÀ ¦v¯ 

÷£õUSPøÍ ÂÁ›. 

11. Elaborate various distribution strategies. 

 £À÷ÁÖ Â{÷¯õP EzvPøÍ Â›ÁõUS. 

12. Write the meaning of distribution channel and 
explain different types of intermediaries in detail. 

 Â{÷¯õP ÷\Ú¼ß Aºzuzøu GÊx ©ØÖ® £À÷ÁÖ 

ÁøP¯õÚ CøhzuμPºPÒ £ØÔ Â›ÁõP ÂÍUS. 

––––––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION –  
JULY, 2018. 

Third Year 

Marketing Management 

ADVERTISING AND SALES PROMOTION 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

All questions carry equal marks.  

1. Define advertising. State its benefits. 

 ÂÍ®£μ® Áøμ¯Ö. ÂÍ®£μzvß £¯ßPøÍ GÊxP. 

2. Describe the various types of direct advertising. 

 £zv›UøP ÂÍ®£μzvß £À÷ÁÖ ÁøPPøÍ 

ÂÍUSP. 

3. What are the merits and demerits of press 
advertising? 

 £zv›UøP ÂÍ®£μzvß |ßø©PÒ ©ØÖ® wø©PÒ 

¯õøÁ? 

 UG–622 BBAM–32 
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4. What do you mean by sales promotion? State its 
objectives. 

 ÂØ£øÚ¨ ö£¸UP® GßÓõÀ GßÚ? Auß 

÷|õUP[PÒ ¯õøÁ? 

5. What are the techniques of sales promotion? 

 ÂØ£øÚ¨ ö£¸UPzvß ~m£[PÒ ¯õøÁ? 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. 

6. Explain the importance of advertising in modern 
marketing. 

 |ÃÚ \¢øu°¯¼À ÂÍ®£μzvß •UQ¯zxÁzøu 

ÂÍUSP. 

7. Explain the different kinds of advertising media. 

 ÂÍ®£μ \õuÚ[PÎß £À÷ÁÖ ÁøPPøÍ ÂÁ›. 

8. What are the characteristic and form of direct 
advertising? 

 ÷|μi ÂÍ®£μzvß C¯À¦PÒ ©ØÖ® ÁiÁzøu 

ÂÁ›? 

9. What are the different kinds of television 
advertising? 

 £À÷ÁÖ ÁøP¯õÚ öuõø»UPõm] ÂÍ®μ£zøu 

ÂÍUSP. 
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10. What are the qualities of a good advertising 
layout? 

 J¸ |À» ÂÍ®£μ Ch¨£μ¨¦øP°ß ]Ó¢u £s¦PÒ 

¯õøÁ? 

11.  Describe the various types of promotional 
programmes. 

 £À÷ÁÖ ÂØ£øÚ¨ ö£¸UP |hÁiUøPPÎß 

ÁøPPøÍ ÂÁ›. 

12.  Write short notes on : 

 (a) Free offer  

 (b)  Price offers  

 (c) Discount  

 (d) Exchange offer   

 (e) Event marketing. 

 ]ÖSÔ¨¦ u¸P . 

 (A) C»Á\ \¾øP 

 (B) Âø» \¾øP 

 (C) uÒÐ£i 

 (D) £›©õØÓ \¾øP 

 (E) {PÌÄ \¢øu°¯À. 

––––––––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION —  
JUNE 2018. 

Third Year 

Marketing Management 

SERVICES MARKETING 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 
All questions carry equal marks. 

1. What are the stages in the evaluation of services 
marketing? 

 ÷\øÁPÒ \¢øu°ß ©v¨¥mk {ø» GßÚ? 

2. What is the role of positioning in services 
marketing? 

 ÷\øÁ \¢øu°ß {ø» GßÚ? 

3. What is mean by the physical evidence in services 
marketing mix? 

 ÷\øÁ \¢øu P»øÁ°À EÒÍ EhÀ Buõμ® 

\õßÖPÒ GßÚ? 

 UG–623 BBAM–33 
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4. Explain the impact of information technology in 
service delivery. 

 ÷\øÁ ÁÇ[P¼À uPÁÀ öuõÈÀ ~m£zvß 

uõUPzøu ÂÍUSP. 

5. What are the process of customer retention? 

 ÁõiUøP¯õÍº {ø»ÄÖzuÀ ö\¯À•øÓ  GßÓõÀ 

GßÚ? 

PART B — (4  15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. 

6. What do you mean by marketing service? What 
are the reasons for the growth in the service 
market? 

 ÷\øÁ \¢øu ‰»® AÔÁx GßÚ? ÷\øÁ \¢øu°ß 

ÁÍºa]US GßÚ Põμn[PÒ EÒÍÚ. 

7. How low services segmentation is differed from 
goods marketing segmentation? 

 ÷\øÁ \¢øu ¤›ÄPÎ¼¸¢x ÷\øÁPÒ ¤›Ä 

GÆÁõÖ ©õÖ£kQÓx? 
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8. Discuss the various methods in pricing the 
services. 

 ÷\øÁ Âø» {ºn°¨£vÀ £À÷ÁÖ •øÓPÒ £ØÔ 

ÂÁõvUPÄ®. 

9. Explain the various types of channel practices in 
service marketing. 

 ÷\øÁ \¢øu°ß £À÷ÁÖ ÁÈ•øÓPøÍ ÂÍUSP. 

10. Write short notes on 

 (a) product 

 (b) price 

 (c) people 

 (d) promotion 

 (e) place. 

 ]Ö SÔ¨¦ ÁøμP. 

 (A) EØ£zv 

 (B) Âø» 

 (C) ©UPÒ 

 (D) E¯ºÄ 

 (E) Ch®. 
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11. List out the types of people involved in services. 

 ÷\øÁPÒ \®£¢u¨£mh |£ºPÎß £mi¯ø» 

£mi¯¼kP. 

12. Discuss the latest trends in service marketing. 

 ÷\øÁ \¢øu°ß \«£zv¯ ÷£õUSPÒ £ØÔ ÂÁ›. 

————— 



 

  

 

 

B.B.A. DEGREE EXAMINATION –   
JULY, 2018. 

Third Year 

Marketing Management 

RETAIL MARKETING 

Time : 3 hours Maximum marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

1. What is retailing. State its scope. 

 ]À»øÓ ÂØ£øÚ GßÓõÀ GßÚ? Auß ÷|õUPzøu 

öu›Â. 

2. What are the objectives of location in retail 
marketing? 

 ]À»øÓ \¢øu Chzvß ÷|õUP[PÒ ¯õøÁ? 

3. What are the features of product management? 

 ö£õ¸Ò ÷©»õsø©°ß ]Ó¨¤¯À¦PÒ ¯õøÁ? 

 UG–624 BBAM–34 
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4. What are the elements of retail price? 

 ]À»øÓ Âø»°ß Ai¨£øh TÖPÒ ¯õøÁ? 

5. What do you mean by personal selling? State its 
merits and demerits. 

 uÛ¨£mh ÂØ£øÚ GßÓõÀ GßÚ? Auß {øÓ 

©ØÖ® SøÓ£õkPøÍ u¸P. 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. 

6. Explain the significance of retail as an industry. 

 ]À»øÓ ÁoPzvÀ öuõÈØ\õø»°ß •UQ¯zxÁzøu 

ÂÍUSP. 

7. What are the factors which after the buying 
behavior of a retail shopper? 

 J¸ ]À»øÓ ÂØ£øÚ¯õÍ›ß öPõÒ•uÀ 

|hzøuø¯ wº©õÛUS® PõμoPÒ ¯õøÁ? 

8. What are the steps involved in choosing a retail 
location? 

 ]À»øÓ ÁoP Chzøuz ÷uºÄ ö\´Ávß 

£i{ø»PÒ ¯õøÁ? 
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9. Discuss the various types of retail location. 

 ]À»øÓ ÁoP Chzvß £À÷ÁÖ ÁøPPÒ £ØÔ 

ÂÁõvUP. 

10. What are the merits and demerits brand 
management? 

 •zvøμ ÷©»õsø©°ß {øÓ, SøÓPÒ ¯õøÁ? 

11. Write short notes on : 

 (a) Market penetration 

 (b) Market skimming 

 (c) Odd pricing. 

 ]Ö SÔ¨¦ ÁøμP. 

 (A) \¢øu Fk¸ÁÀ 

 (B) --\¢øu SøÓzuÀ 

 (C) JØøÓ Âø». 

12. Write notes on the elements of the advertising mix 
in retailing. 

  ]À»øÓ ÂØ£øÚ°À ÂÍ®£μ P»[PÎß TÖPÒ 

£ØÔ SÔ¨¦ GÊxP. 

 

––––––––––––– 


