
  

 

 

U.G. DEGREE EXAMINATION —  
JUNE, 2018. 

Second Year 

Functional Tamil 

ENVIRONMENTAL STUDIES 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

Each answer should not exceed 2 pages. 

1. What is meant by environmental studies? Why is 
it important? 

 _ØÖa`ÇÀ B´ÄPÒ GßÓõÀ GßÚ? Auß 

•UQ¯zxÁ® GßÚ? 

2. What are ecological pyramids? 

`È¯À ¤μªkPÒ GßÓõÀ GßÚ? 

3. Explain the term ‘disaster management’. 

 ‘÷£›hº ÷©»õsø©’ & ÂÍUPÄ®. 

 UG–139 CCE
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4. What are the causes of air pollution? 

 PõØÖ ©õ_£õmiß Põμn[PÒ GßÚ? 

5. Briefly write about rain water harvesting. 

 ©øÇ}º AÖÁøh £ØÔ _¸UP©õP GÊx. 

PART B —  (4  15 = 60 marks) 

Answer any FOUR questions. 

Each answer should not exceed 5 pages. 

6. How to create awareness about environmental 
protection? 

 _ØÖa`ÇÀ ÂÈ¨¦nºÄ G¨£i E¸ÁõUP ÷Ásk®? 

7. Give an account on Mineral resources.  

 PÛ© ÁÍ[PÒ & ÂÍUPÄ®. 

8. Write the functional aspects of ecosystem. 

 _ØÖa`Ç¼ß ö\¯À£õmk A®\[PøÍ ÂÍUPÄ®. 

9. Write the importance of biodiversity. 

 £À¾°›¯¼ß •UQ¯zxÁzøu ÂÍUPÄ®. 

10. What is nuclear hazard? Explain. 

 Aq\Uv B£zx GßÓõÀ GßÚ? ÂÍUPÄ®. 
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11. Write an account on environment protection laws.  

 _ØÖa`ÇÀ £õxPõ¨¦ \mh[PøÍ ÂÍUPÄ®. 

12. Give an account on Value Education in 
Environment. 

 _ØÖa`ÇÀ PÀÂ & ÂÍUPÄ®. 

——––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION –  
JUNE 2018.   

Second Year 

Computer Applications/Marketing 
Managements 

MANAGERIAL ECONOMICS 

Time : 3 hours Maximum  marks : 75 

SECTION A — (3  5 = 15 marks) 

Answer any THREE questions. 

All questions carry equal marks.  

1. Define Managerial Economics. 

 ÷©»õsø© ö£õ¸Î¯À ÁøμÂ»UPn® u¸P.  

2. Write short note on factors of Production. 

 ]Ö SÔ¨¦ ÁøμP : EØ£zv PõμoPÒ. 

 UG–583 BBA-22/
  BBAC–22/
  BBAM–22
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3. What are the assumptions of Break Even 
Analysis?  

 C»õ£ |mh©ØÓ £S¨£õ´Âß Gk÷PõÒPÒ ¯õøÁ? 

4. What are the features of Perfect Competition 
Market? 

 •Êø© ÷£õmi \¢øu°ß ]Ó¨¤¯À¦PÒ ¯õøÁ? 

5. State the different theories of Trade Cycle. 

 Â¯õ£õμ _ÇØ]°ß £À÷ÁÖ ÷Põm£õkPøÍ 

SÔ¨¤kP. 

SECTION B — (4  15 = 60 marks) 

Answer any FOUR questions. 

All questions carry equal marks. . 

6. Explain the role economics in business Decision 
Making. 

 ÁoP •iÄ Gkzu¼À ö£õ¸Íõuõμzvß £[S £ØÔ 

ÂÍUSP. 

7. Discuss the Law of Demand. 

 ÷uøÁ Âv SÔzx ÂÁ›. 

8. Explain the determinants of Supply function. 

 AÎ¨¦ £oPøÍ wº©õÛUS® PõμoPøÍ ÂÍUSP. 
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9. Explain the law of Diminishing Return. 

 SøÓ¢x ö\À ÂøÍÄ Âv SÔzx GÊxP. 

10. Discuss the different phases of Business Cycle. 

 ÁoP _ÇØ]°ß, £À÷ÁÖ Pmhø©¨¦PÒ £ØÔ 

ÂÁõvUP. 

11. Explain the different types of Price 
Discrimination. 

 £À÷ÁÖ ÁøP¯õÚ Âø» ÷£u® £ØÔ ÂÍUSP. 

12. Discuss the different methods of computation of 
National Income. 

 ÷u]¯ Á¸©õÚzøu PnUQh £¯ß£kzu¨£k®  

£À÷ÁÖ •øÓPÒ £ØÔ ÂÁ›. 

 

 ————————— 



  

 

 

B.B.A. DEGREE EXAMINATION –  
JUNE 2018. 

Second Year 

MARKETING MANAGEMENT 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1.  Explain the nature and scope of marketing. 

 \¢øu°¯¼ß C¯À¦ ©ØÖ® Auß ÷|õUPzvøÚ 

ÂÍUSP. 

2.  What are the factors that influencing buyer 
behaviour? 

 Áõ[S£ÁºPÎß |hzøuø¯ £õvUS® PõμoPÒ 

¯õøÁ? 

3. Write short notes on consumer goods and 
Industrial goods. 

 ~Pº÷Áõº ©ØÖ® öuõÈØxøÓ ö£õ¸mPÒ £ØÔ ]Ö 

SÔ¨¦ ÁøμP. 

 UG-601 BBAC-23/
  BBAM-23/BBAR-23



 UG-601 2

4. Explain in detail about new product pricing. 

 ¦v¯ ö£õ¸mPÎß Âø» {ºn¯® £ØÔ \ØÖ Â›ÁõP 

ÂÁ›UPÄ®. 

5.  Write short notes on sales promotion. 

 ÂØ£øÚ Â¸zv°øÚ _¸UP©õP ÂÁ›UPÄ®. 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Elaborate the functions of marketing 
management. 

 \¢øu¨£kzuÀ {ºÁõPzvß ö\¯À£õkPøÍ¨ £ØÔ 

Â›ÁõP ÂÍUPÄ®. 

7. Explain the various stages of buying decision 
process. 

 Áõ[S£Áº •iöÁkzu¼À EÒÍ £À÷ÁÖ 

£i{ø»PøÍ ÂÍUSP. 

8. Explain marketing strategies in detail. 

 \¢øu°¯À EzvPÒ Gß£uøÚ Â›Ä¨£kzxP. 

9. ‘Product life cycle’ – Explain. 

 u¯õ›¨¦ / ö£õ¸Ò ÁõÌ|õÒ _ÇØ] •øÓ°øÚ 

ÂÁ›UPÄ®. 
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10. Explain in detail about the chain of Distribution. 

 Â{÷¯õP öuõhº Á›ø\°øÚ¨ £ØÔ Â›ÁõP 

ÂÍUPÄ®. 

11. Explain about the sales promotion. 

 ÂØ£øÚ Â¸zvø¯ öuÎÁõP ÂÍUPÄ®. 

12. Elucidate about marketing information system. 

 \¢øu°¯À uPÁÀ Aø©¨¦ •øÓ¨ £ØÔ 

öuÎÄ£kzxP. 

   

  

––––––––––––––– 



 

  

 

 

B.B.A. DEGREE EXAMINATION –  
JUNE, 2018. 

Second Year 

Marketing Managements 

ELEMENTS OF INSURANCE 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. Define the terms reinsurance and double 
insurance. 

 Áøμ¯Ö ©Ö Põ¨¥k ©ØÖ® CμmøhU Põ¨¥k. 

2. Define a contract of marine insurance and bring 
out its essential features. 

 PhÀ\õº Põ¨¥miß J¨£¢uzøu Áøμ¯Özx Auß 

Azv¯õÁ]¯ A®\[PøÍ GÊuÄ®. 

3. Highlight the procedure for settlement of claims 
under fire policy. 

 ö|¸¨¤hº Põ¨¥mkU öPõÒøP°ß RÌ 

÷Põ›UøPPøÍ wºÄ ö\´ÁuØPõÚ |øh•øÓPøÍ 

•ßÛø»¨£kzxP. 

 UG–615 BBAM–21
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4. State the terms and conditions of life insurance. 

 B²Ò Põ¨¥miß Âv•øÓPÒ ©ØÖ® {£¢uøÚPøÍ 

GÊxP. 

5. Explain the different types of marine policies. 

 PhÀ\õº öPõÒøPPÎß £À÷ÁÖ ÁøPPøÍ 

ÂÍUPÄ®. 

PART B  — (4 × 15 = 60 marks) 

Answer any FOUR questions.  

6. What do you mean by an insurance contract? 
Classify the contracts of insurance. 

 Põ¨¥mk J¨£¢u® GßÓõÀ GßÚ? Põ¨¥mk 

J¨£¢u[PøÍ ÁøP¨£kzuÄ®. 

7. Enumerate the proposal, policy conditions, 
assignment and nomination of life insurance. 

 B²Ò Põ¨¥mk vmh®, öPõÒøP {ø»ø©PÒ, 

{¯©Ú® ©ØÖ® £›¢xøμ BQ¯ÁØøÓ ÂÁ›UPÄ®. 

8. Describe the fire insurance contract and different 
types of fire policies. 

 ö|¸¨¤hºUPõ¨¥k J¨£¢u® ©ØÖ® £À÷ÁÖ 

ÁøP¯õÚ w¯ öPõÒøPPøÍ ÂÁ›UPÄ®. 

9. What is marine insurance? Explain the marine 
losses and claims. 

 PhÀ\õº Põ¨¥k GßÓõÀ GßÚ? PhÀ\õº CÇ¨¦PÒ 

©ØÖ® TØÖUPøÍ ÂÍUPÄ®. 
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10. Explain various role of Insurance Regulatory 
Development Authority. 

 Põ¨¥k JÊ[S•øÓ ÷©®£õmk Bøn¯zvß 

£À÷ÁÖ ö\¯À£õkPøÍ ÂÍUPÄ®. 

11. Discuss the features of a life insurance contract. 

 B²Ò Põ¨¥k J¨£¢uzvß A®\[PøÍ¨ £ØÔ 

ÂÁõvUPÄ®. 

12. What is general insurance? Explain its nature and 
types. 

 ö£õx Põ¨¥k GßÚ? Auß ußø© ©ØÖ® ÁøPPøÍ 

ÂÍUPÄ®. 

––––––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION –  
JUNE, 2018. 

Second Year 

PERSONAL SELLING AND SALESMANSHIP 

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Describe the nature and scope of personal selling. 

 uÛ¨£mh ÂØ£øÚ°ß ußø© ©ØÖ® ÷|õUP® 

ÂÁ›. 

2. Explain the objectives of personal selling. 

 uÛ¨£mh ÂØ£øÚ ÷|õUP[PøÍ ÂÍUS. 

3. List out the characteristics of effective sales staff. 

 £¯ÝÒÍ ÂØ£øÚ FÈ¯ºPÎß £s¦PøÍ 

£mi¯¼k. 

 UG–618 BBAM-24
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4. What are the reports used in personal selling by a 
salesman? 

 ÂØ£øÚ¯õÍ›ß uÛ¨£mh ÂØ£øÚ°À 

£¯ß£kzu¨£k® uPÁÀPÒ GßöÚßÚ? 

5. Discuss the sources of creating a good image in 
personal selling process. 

 uÛ¨£mh ÂØ£øÚ ö\¯À•øÓPÎÀ J¸ |À» 

©v¨ø£ E¸ÁõUSÁuØPõÚ Buõμ[PøÍ¨ £ØÔ 

ÂÁõvUPÄ®. 

PART B — (4  15 = 60 marks)  

Answer any FOUR questions. 

6. Explain the theories of personal selling. 

 uÛ¨£mh ÂØ£øÚ°ß ÷Põm£õkPøÍ ÂÍUS. 

7. Elaborate the various steps involved in personal 
selling. 

 uÛ¨£mh ÂØ£øÚ°À Dk£mkÒÍ £À÷ÁÖ 

£iPøÍ Â›ÁõUSP. 

8. Describe the duties and responsibilities of sales 
personnel. 

 ÂØ£øÚ¯õÍºPÎß Phø©PÒ ©ØÖ® ö£õÖ¨¦PÒ 

ÂÁ›. 
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9. How does a sales person prepare periodic reports? 
Explain in detail? 

 ÂØ£øÚ¯õÍº Põ»•øÓ AÔUøPPøÍ GÆÁõÖ 

u¯õ›UQÓõº? Â›ÁõP ÂÁ›. 

10. What are the advantages and disadvantages of 
Advertising? 

 ÂÍ®£μ® ö\´Ávß |ßø© wø©PøÍ ÂÁ›. 

11. State the career opportunities in selling. 

 ÂØ£øÚ°À öuõÈØÁõ´¨¦PøÍ GÊxP. 

12. Explain the attributes and characteristics of a 
sales staff. 

 ÂØ£øÚ ¤μv{v°ß £s¦PøÍ²® 

]Ó¨¤¯À¦PøÍ²® ÂÍUS. 

 

——––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION —  
JUNE, 2018. 

Second Year 

PRODUCT MANAGEMENT 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. What is meant by Product life cycle? Explain. 

 EØ£zv ö£õ¸Ò ÁõÌ|õÒ _ÇØ] Gß£uß ö£õ¸Ò 

GßÚ? ÂÍUS. 

2. State the methods of product positioning. 

 EØ£zv ö£õ¸Ò {ø»¨£kzu¼À EÒÍ ÁøPPøÍ 

GÊx. 

3. Explain concept development and testing. 

 P¸zx ÁÍºa] ©ØÖ® ÷\õuøÚø¯ ÂÍUS. 

4. Trace the latest trends in packaging.  

 ÷£U÷Pâ[Qß \«£zv¯ ÷£õUSPøÍ ÂÍUPÄ®. 

 UG–619 BBAM–25



 UG–619 2

5. What are the factors influencing the product 
positioning? 

 EØ£zv ö£õ¸Ò {ø»¨£õmøhU Pmk¨£kzx® 

PõμoPÒ ¯õøÁ? 

PART B —  (4  15 = 60 marks) 

Answer any FOUR questions. 

6. State the essentials of product mix decisions. 

 EØ£zv ö£õ¸Ò P»øÁ •iÄPÎß 

Azv¯õÁ]¯©õÚøÁPøÍ GÊxP. 

7. Analyse the factors contributing for the 
development of product plans. 

 EØ£zv ö£õ¸Ò vmh[PÎß ÁÍºa]US £[PÎ¨¦ 

ö\´²® PõμoPøÍ Bμõ¯Ä®. 

8. Explain the process of building brands with 
examples. 

 ¤μõskPøÍ E¸ÁõUSÁuØPõÚ ö\¯À•øÓø¯ 

Euõμn[PÐhß ÂÍUS. 

9. Write a detailed note on marketing and 
commercialization. 

 \¢øu¨£kzxuÀ ©ØÖ® ÁºzuP©¯©õUPÀ SÔzu 

Â›ÁõÚ SÔ¨ø£ GÊxP.  
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10. Discuss the challenges in branding.  

 ¤μõsi[ \ÁõÀPøÍ £ØÔ ÂÁõvUPÄ®. 

11. What is meant by packaging? What are the 
important functions of packaging products? 

 ÷£U÷Pâ[ GßÓõÀ GßÚ? ÷£U÷Pâ[Qß 

•UQ¯©õÚ ö\¯À£õkPÒ GßöÚßÚ? 

12. Explain the various brand positioning strategies. 

 £À÷ÁÖ ¤μõsk {ø»¨£kzuÀ EzvPøÍ 

ÂÍUPÄ®. 

——––––––––– 


