
  

 

 

U.G. DEGREE EXAMINATION –  
DECEMBER, 2018. 

Second Year 

ENVIRONMENTAL STUDIES 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

Each answer should not exceed 2 pages. 

1. Discuss the nature and scope of environmental 
studies. 

 _ØÖa`ÇÀ B´ÄPÎß C¯Àø£²® ÷|õUPzøu²® 

£ØÔ ÂÁõvUPÄ®. 

2. Give a short note on energy resources. 

 BØÓÀ ÁÍ[PÒ – ÂÍUPÄ®. 

3. Write a brief account of ecosystem. 

 _ØÖa `Ç¼¯À Aø©¨¦ – ÂÍUPÄ®. 
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4. What are the causes for water pollution? 

 }º ©õ_UPõÚ Põμn[PÒ ¯õøÁ? 

5. Explain any five strategies of disaster 
management. 

 ÷£›hº ÷©»õsø©°ß H÷uÝ® I¢x vmh[PøÍ 

ÂÍUPÄ®. 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

Each answer should not exceed 5 pages. 

6. Explain the significance of environmental studies. 

 _ØÖa`ÇÀ B´ÄPÎß •UQ¯zxÁzøu ÂÍUPÄ®. 

7. Write a detailed note on “Need and importance of 
Environmental Education’’. 

 _ØÖa`ÇÀ PÀÂ°ß ÷uøÁ ©ØÖ® •UQ¯zxÁzøu 

ÂÍUPÄ®. 

8. What are the threats to biodiversity? Explain. 

 £À¾°›¯¾UPõÚ Aa_ÖzuÀPÒ GßÚ ÂÍUPÄ®. 

9. Analyze the role of an individual in prevention of 
pollution.  

 ©õ_ SøÓ£õmøh ukUS® J¸ |£º £[øP Bμõ¯Ä®. 
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10. Explain the significance of Environmental ethics. 

 _ØÖa`ÇÀ ö|Ô•øÓPÒ – •UQ¯zxÁzøu 

ÂÍUPÄ®. 

11. Explain the significance of solid waste 
management. 

 vh PÈÄ ÷©»õsø© – •UQ¯zxÁzøu ÂÍUPÄ®. 

12. Explain how environment influences human 
health. 

 _ØÖa`ÇÀ ©Ûu B÷μõUQ¯zøu GÆÁõÖ £õvUQÓx 

Gß£øu ÂÍUPÄ®. 

––––––––––––– 



 

  

 

 

B.B.A. DEGREE EXAMINATION —  
DECEMBER, 2018. 

Second Year 

ELEMENTS OF INSURANCE 

Time : 3 hours Maximum marks : 75 

SECTION A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Define insurance. 

 Põ¨¥k – C»UPn® ÁøμP. 

2. Write a short note on life insurance. 

 B²Ò Põ¨¥k £ØÔ ]Ö SÔ¨¦ ÁøμP. 

3. Explain the nature of Motor insurance. 

 ÁõPÚ Põ¨¥miß ußø©PøÍ ÂÍUSP. 

4. What is doctrine of Indemnity? 

 CÇ¥iß ÷Põm£õkPÒ ¯õøÁ? 

5. What is burglary insurance? 

 öPõÒøÍ Põ¨¥k GßÓõÀ GßÚ? 

 UG–419 BBAM–21
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SECTION B — (4  15 = 60 marks) 

Answer any FOUR questions. 

6. Explain the principles of insurance. 

 Põ¨¥k öPõÒøPPøÍ ÂÍUSP. 

7. Discuss the classification of insurance policies. 

 Põ¨¥k öPõÒøPPÎß ÁøPPÒ ¯õøÁ? 

8. Distinguish between Life insurance and General 
Insurance. 

 B²Ò Põ¨¥k ©ØÖ® ö£õxUPõ¨¥miß ÷ÁÖ£õkPÒ 

ÂÁ›. 

9. Write a note on :  

 (a)  Act liability only  

 (b)  Third party only  

 (c)  Comprehensive policy. 

 ]Ö SÔ¨¦ ÁøμP : 

 (A) \mh ö£õÖ¨¦PÒ ©mk® 

 (B) ‰ßÓõÁx |£º ©mk® 

 (C) Â›ÁõÚ öPõÒøPPÒ. 

10. Discuss the principles of Marine Insurance. 

 PhÀ\õº Põ¨¥k öPõÒøPPøÍ ÂÍUSP. 
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11. Enumerate the recent developments of Insurance 
of India. 

 C¢v¯õÂÀ Põ¨¥miß \«£zv¯ {PÌÄPøÍ 

ÂÍUPÄ®. 

12. Explain the various types of fire policies. 

 £À÷ÁÖ ÁøP¯õÚ ö|¸¤hõº Põ¨¥mkU 

öPõÒøPPøÍ ÂÍUSP. 

——––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION —  
DECEMBER, 2018. 

Second Year 

MANAGERIAL ECONOMICS 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. What is utility? 

 £¯ß£õmk GßÓõÀ GßÚ? 

2. What is economics of scale? 

 ö£õ¸Íõuõμ[PÎß AÍÄ GßÓõÀ GßÚ? 

3. Define break even point. 

 •Ô¨¦ Th ¦ÒÎ Áøμ¯ÖUP. 

 UG–420 BBAM–22
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4. What is perfect competition? 

 \›¯õÚ ÷£õmi GßÓõÀ GßÚ? 

5. Define net national product. 

 {Pμ ÷u]¯ u¯õ›¨¦ ÂÁ›. 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Write a note on the nature of the managerial 
economics. 

 {ºÁõP¨ ö£õ¸Íõuõμ[PÎß ußø© SÔzx J¸ 

SÔ¨¦ GÊxP. 

7. Discuss law of diminishing returns. 

 SøÓ¢x Á¸QßÓ \mh® SÔzx GÊxP. 

8. Difference between fixed and variable costs. 

 {ø»¯õÚ ö\»Ä ©ØÖ® ©õÔ ö\»ÂÚzvØS® 

Cøh÷¯ ÷ÁÖ£õk GÊxP.  

9. What are the features of monopolistic competition? 

 HP÷£õP ÷£õmi°ß A®\[PÒ GßÓõÀ GßÚ? 

10. Discuss cross domestic product. 

 ö©õzu EÒ|õmk EØ£zv SÔzx GÊxP. 
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11. Describe the objectives of pricing policies. 

 Âø»U öPõÒøPPÎß ÷|õUP[PøÍ ÂÁ›UPÄ®. 

12. What is market? Discuss the criteria for result 
classification. 

 \¢øu GßÓõÀ GßÚ? \¢øu \›£õº¨¦UPõÚ AÍÄ 

÷PõÀPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

——————— 



  

 

 

B.B.A. DEGREE EXAMINATION –  
DECEMBER, 2018. 

Second Year 

MARKETING MANAGEMENT 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. Explain the nature and scope of marketing. 

 \¢øu°¯¼ß C¯À¦ ©ØÖ® Auß ÷|õUPzvøÚ 

ÂÍUSP. 

2. What are the factors that influencing buyer 
behaviour? 

 Áõ[S£ÁºPÎß |hzøuø¯ £õvUS® PõμoPÒ 

¯õøÁ? 

3. Write short notes on consumer goods and 
industrial goods. 

 ~Pº÷Áõº ©ØÖ® öuõÈØxøÓ ö£õ¸mPÒ £ØÔ 

]ÖSÔ¨¦ ÁøμP. 

 UG–421 BBAM–23/
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4. Explain in detail about new product pricing. 

 ¦v¯ ö£õ¸mPÎß Âø» {ºn¯® £ØÔ \ØÖ Â›ÁõP 

ÂÁ›UPÄ®. 

5. Write short notes on sales promotion. 

 ÂØ£øÚ Â¸zv°øÚ _¸UP©õP ÂÁ›UPÄ®. 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Elaborate the functions of marketing 
management. 

 \¢øu¨£kzuÀ {ºÁõPzvß ö\¯À£õkPøÍ¨ £ØÔ 

Â›ÁõP ÂÍUPÄ®. 

7. Explain the various stages of buying decision 
process. 

 Áõ[S£Áº •iöÁkzu¼À EÒÍ £À÷ÁÖ 

£i{ø»PøÍ ÂÍUSP. 

8. Explain marketing strategies in detail. 

 \¢øu°¯À EzvPÒ Gß£uøÚ Â›Ä¨£kzuÄ®. 

9. ‘Product life cycle’ – Explain. 

 u¯õ›¨¦/ö£õ¸Ò ÁõÌ|õÒ _ÇØ] •øÓ°øÚ 

ÂÁ›UPÄ®. 
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10. Explain in detail about the channels of 
distribution. 

 Â{÷¯õP öuõhº  Á›ø\°øÚ¨ £ØÔ Â›ÁõP 

ÂÍUPÄ®. 

11. Explain in detail about sales forecasting. 

 ÂØ£øÚ •ß AÔÂ¨¤øÚ öuÎÁõP ÂÁ›UPÄ®. 

12. Elucidate about marketing information system. 

 \¢øu°¯À uPÁÀ Aø©¨¦ •øÓ¨ £ØÔ 

öuÎÄ£kzxP. 

––––––––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION –  
DECEMBER 2018. 

Second Year 

PERSONAL SELLING AND SALESMANSHIP 

Time : 3 hours Maximum  marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. What is AIDAS Theory? 

 AIDAS ÷Põm£õk GßÓõÀ GßÚ? 

2. Differentiate presentation and demonstration. 

 ÁÇ[PÀ ©ØÖ® ö\¯À ÂÍUP® Gß£uøÚ 

ÁøP¨£kzxP. 

3. Define the functions of a sales personnel. 

 ÂØ£øÚ¯õÍ›ß ö\¯À£õkPøÍ ÂÁ›UPÄ®. 

4. Write short notes on sales manual. 

 ÂØ£øÚ øP÷¯k £ØÔ ]Ö SÔ¨¦ ÁøμP. 

 UG-422 BBAM-24
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5. Explain the career opportunities of selling. 

 ÂØ£øÚ°À EÒÍ öuõÈÀ Áõ´¨¦PøÍ 

ÂÁ›UPÄ®. 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Differentiate advertising and personal selling. 

 ÂÍ®£μ® ö\´uÀ ©ØÖ® uÛ|£º ÂØ£øÚ°À EÒÍ 

÷ÁÖ£õkPøÍ ÂÁ›. 

7. What is personal selling? List out the steps in 
personal selling. 

 uÛ|£º ÂØ£øÚ GßÓõÀ GßÚ? Auß £iPÒ 

GßöÚßÚ Gß£uøÚ GÊuÄ®. 

8. What are the duties and responsibilities of a sales 
personnel? 

 ÂØ£øÚ¯õÍºPÎß Phø©PÒ ©ØÖ® ö£õÖ¨¦PÒ 

£ØÔ ÂÁ›UPÄ®. 

9. What are the characteristics of an effective sales 
staff? 

 ]Ó¢u ÂØ£øÚ £o¯õÍºPÎß £s¦PÒ ¯õøÁ? 

10. Explain Travel plan preparation.  

 £¯nz vmh® u¯õ›zuÀ £ØÔ ÂÁ›UPÄ®. 
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11. What are the advantages and disadvantages of 
selling career? 

 ÂØ£øÚz öuõÈ¼À EÒÍ |ßø©PÒ ©ØÖ® wø©PÒ 

¯õøÁ? 

12. Give a detailed note on selling as a career. 

 ÂØ£øÚ ö\´Áx Jº ]Ó¢u öuõÈÀ Gß£øu 

Â›ÁõP ÂÍUPÄ®. 

  

––––––––––––––– 



  

 

 

B.B.A. DEGREE EXAMINATION — 
DECEMBER 2018. 

Second Year 

PRODUCT MANAGEMENT 

Time : 3 hours Maximum marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. What is Product Line Decision? 

 u¯õ›¨¦ Á›ø\ •iÄ GßÓõÀ GßÚ? 

2. Write the elements of Product Positioning. 

 u¯õ›¨¦ {ø»¨£kzuÀ TÖPøÍ GÊuÄ®. 

3. Write short notes on commercialization. 

 ÁoP©¯©õUSuÀ £ØÔ ]Ö SÔ¨¦ ÁøμP. 

4. What are the steps to be followed for selection of 
brand name? 

 uμ Aøh¯õÍ® (¤μõsm) ö£¯øμ ÷uºÄ ö\´ÁuØS 

¤ß£ØÓ ÷Ási¯ ÁÈ•øÓPÒ ¯õøÁ? 

 UG-423 BBAM–25
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5. Briefly explain about the recent trends in 
packaging. 

 ö£õ¸mPÒ ]¨£ªku¼ß \«£zv¯ ÷£õUSPÒ £ØÔ 

ÂÍUSP. 

PART B — (4  15 = 60 marks) 

 Answer any FOUR questions. 

6. Write short notes on : 

 (a) Product Modification 

 (b) Product Elimination. 

 RÌPshÁPøÍ ÂÁ› : 

 (A) u¯õ›¨¦ ©õØÓ® 

 (B) u¯õ›¨¦ }USuÀ. 

7. How will you differentiate product Life Cycle from 
New Product Development. 

 u¯õ›¨¦ ÁõÌUøP _ÇØ]ø¯²®, ¦v¯ u¯õ›¨¦ 

÷©®£kzuø»²® GÆÁõÖ ÷ÁÖ£kzxÁõ´? 

8. Briefly explain about Feasibility testing and 
concept development testing. 

 \õzv¯ TÖ ÷\õuøÚ, P¸zx ÷©®£õk ÷\õuøÚ¨ 

£ØÔ Â›ÁõP ÂÍUPÄ®. 
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9. Discuss in detail on various branding challenges. 

 £À÷ÁÖ ÁºzuP \ÁõÀPøÍ Â›ÁõP ÂÁõvUPÄ®. 

10. Discuss the future trends in product management. 

 u¯õ›¨¦ ÷©»õsø©°ß Á¸[Põ» ÷£õUSPøÍ 

Â›ÁõP ÂÁõvUPÄ®. 

11. Explain in detail about any two methods of 
packaging. 

 ]¨£ªku¼À H÷uÝ® Cμsk •øÓPøÍ¨ £ØÔ 

Â›ÁõP ÂÍUSP. 

12. Explain the latest trends in Packaging.  

 ÷£U÷Pâ[ \«£zv¯ ÷£õUSPÒ ÂÍUSP. 

——————— 


