UG-204 BEC-11/BBE-11

B.A. DEGREE EXAMINATION —
DECEMBER, 2018.

First Year

Economics
MICRO ECONOMICS

Time : 3 hours Maximum marks : 75

SECTION A — (3 x 5 = 15 marks)
Answer any THREE of the following.
1. State the features of deductive method.
uELUMie| (penuler HApliLjsamer allemd@s.
2. What are the factors affecting the demand?

Coaneuam LITglés&aniq W STranfleeT wireneu?

3. Explain the short-run average cost curve.

GnFw sre symafl Qaeweys Camligamen ellers@s.

4. Mention the characteristics of perfect competition.

Blenme | Cumiguflen ojbamisamer @mlLIG [Hs.

5. Differentiate between real wage and money wage.

2 TENLDE Fa6dl LoHMILD LiawTddaadlant Coumii(hSEIs.



10.

SECTION B — (4 x 15 = 60 marks)

Answer any FOUR of the following.
Explain the distinction between Micro and Macro
Economics.
pamenflue  womd  Cuflwe  QurmeTtsTrSEHE
@en_Cw 2 erer CoumimHsaner allemd@s.
Describe the concept of consumer’s surplus.
B&TCeUTT eTEF S(MmSSlenan cileTsEs.
Critically examine the laws of returns to scale in
production.
2 pugdlufer Qewu@b elanerey aldlsamer Smermiiay
Qeuis.
Analyse the significance of law of diminishing
returns.
@ophs s elemere] alfuier psHwsSHUISMS
RT3

How are price determined under monopolistic
competition?

wpomiflenols Cumigudé aflenev GTeuGUmM)
Bliremruisslinhd g ?
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11.

12.

Point out the assumption of marginal productivity
theory of distribution.

Qmdflae 2 pusd Hper ufiey Camumiger
ahHCamarsamer cuflansiLi(hSg!.
Critically examine the marginal product theory of

wages.

@ndbleoew  psssHner sl  Camliumigenen
mermiiey Claws.
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UG-205 BEC-12/
BBE-12

B.A. DEGREE EXAMINATION —
DECEMBER, 2018.

First Year
Economics
MONETARY ECONOMICS
Time : 3 hours Maximum marks : 75

SECTION A — (3 x 5 = 15 marks)
Answer any THREE questions.
1. Describe the different forms of money.
veagdlen LGeum euanssHamar alleulss.
2. Examine the measure of controlling inflation.
LT 6368508 SL_HLILHSSID BL UG EMESMET LIS,

3. Discuss the importance of Commercial Bank in
Economic Development.

Qummermsry  (penGCarmpsdled  elamfls  eumidlsetien
WaEwsgousms efleund).



Explain the functions of RBI.
RBI e uanflaener aflens@s.
Differentiate money market and capital market.
LemTé hens HMID ppegens sHanganil Coumi(hSgis.

SECTION B — (4 x 15 = 60 marks)

Answer any FOUR questions.

Explain Fisher’s Quantity theory of money.
Wagfler Lienr jemed Camlumiqener edleuflEseyLb.

Discuss the role of credit creation in economic
development.

Qumerrgry  (parCarmpsdled SLem 2 (HeuTdHssslen
ukiens ellfleuns gamis.

Explain the causes and effects of inflation.

uewt  cisssden smyemThiGeT LOMD  elenere semnar
leuM&sali.

State the 1importance of Nationalisation of
Commercial Banks.

Caslw euiidlaaner CaSlubwomassILL L pSHLSHIeUSmS
ENDES
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10.

11.

12.

Explain Hick’s theory of trade cycle.
abldedlen cumentlu Camum’igener efleuf&sey .

Discuss the types and functions of Commercial
Banks.

cuentls eumiSlsetlen cuansser WHMID Lanflaamer cilfleums
TG

Explain the recent RBI’'s monetary policy.

RBI wlerr sifuisSHw uené Qsmerensenw efleuflssa]b.
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UG-206 BECAL-11

B.A. DEGREE EXAMINATION —
DECEMBER, 2018.

First Year

Economics

ECONOMICS OF MARKETING

Time : 3 hours Maximum marks :

SECTION A — (3 x 5 = 15 marks)
Answer any THREE questions.

State the reasons for storage of goods.

&18@ CaIIADETET STTERTBISMET Fnm)s.
Explain the features of a good branding.
Beva Quwifleder @uidLsener allens@s.
Explain the concept of market segmentation.
ghang LiGLber Camum’_ el edleu.

Examine the characteristics of channel
distribution.

QULPMEISHE ULl (P D UG & TS FULIBISENET IS,

Explain the types of promotional mix.
QumES HvenallileT alamsEeMmaT al6md @s.
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10.

11.

12.

SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions.

Elucidate the marketing information system.
sHansUl(HFe sseue (penpullenar Csaflaimda.
Discuss the difference modes of transport.
Curs@eursder LGeum wpenmsaer afleurl.
State the benefits of market segmentation.
ghens UGLULer Lwengsamer Ggmedl.
Evaluate the product life cycle.
QumpeT |6 spHflenws wHUIH CFuis.
Explain buying decision process.
aumils (PlgLlel(HHse Cewepanm — el

Enumerate the personnel selling in modern
marketing.

peler  Fhansufleller <yt  ellpuenar LD
ol eTE G

State the importance of sales promotion.

allpuenar Goburiger (pésdlusgiousms Ggifledl.
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