
 

  

 

 

B.A. DEGREE EXAMINATION —  
DECEMBER, 2018. 

First Year 

Economics 

MICRO ECONOMICS 

Time : 3 hours Maximum marks : 75 

SECTION A — (3  5 = 15 marks) 

Answer any THREE of the following. 

1. State the features of deductive method. 

 £S¨£õ´Ä •øÓ°ß ]Ó¨¦PøÍ ÂÍUSP. 

2. What are the factors affecting the demand? 

 ÷uøÁø¯ £õvUPUTi¯ PõμoPÒ ¯õøÁ? 

3. Explain the short-run average cost curve. 

 SÖQ¯ Põ» \μõ\› ö\»ÄU ÷PõmiøÚ ÂÍUSP. 

4. Mention the characteristics of perfect competition. 

 {øÓÄ¨ ÷£õmi°ß A®\[PøÍ SÔ¨¤kP. 

5. Differentiate between real wage and money wage. 

 Esø©U T¼ ©ØÖ® £nUT¼ø¯ ÷ÁÖ£kzxP. 
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SECTION B — (4  15 = 60 marks) 

Answer any FOUR of the following. 

6. Explain the distinction between Micro and Macro 
Economics. 

 ~so¯À ©ØÖ® ÷£›¯À ö£õ¸ÍõuõμzvØS 

Cøh÷¯ EÒÍ ÷ÁÖ£õkPøÍ ÂÍUSP. 

7. Describe the concept of consumer’s surplus. 

 ~Pº÷Áõº Ga\ P¸zvøÚ ÂÍUSP. 

8. Critically examine the laws of returns to scale in 
production. 

 EØ£zv°À ö\¯À£k® ÂøÍÄ ÂvPøÍ vÓÚõ´Ä 

ö\´P. 

9. Analyse the significance of law of diminishing 
returns. 

 SøÓ¢u ö\À ÂøÍÄ Âv°ß •UQ¯zxÁzøu 

B´P. 

10. How are price determined under monopolistic 
competition? 

 •ØÖ›ø©¨ ÷£õmi°À Âø» GÆÁõÖ 

{ºn°UP¨£kQÓx? 
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11. Point out the assumption of marginal productivity 
theory of distribution. 

 CÖv{ø» EØ£zv vÓß £QºÄ ÷Põm£õmiß 

Gk÷PõÒPøÍ Á›ø\¨£kzx. 

12. Critically examine the marginal product theory of 
wages. 

 CÖv{ø» BUPzvÓß T¼ ÷Põm£õmiøÚ 

vÓÚõ´Ä ö\´P. 

 

—————— 



  

 

 

B.A. DEGREE EXAMINATION –   
DECEMBER, 2018. 

First Year 

Economics  

MONETARY ECONOMICS  

Time : 3 hours Maximum  marks : 75 

SECTION A — (3  5 = 15 marks)  

Answer any THREE questions. 

1. Describe the different forms of money. 

 £nzvß £À÷ÁÖ ÁøPPøÍ ÂÁ›UP. 

2. Examine the measure of controlling inflation. 

 £n ÃUPzøu Pmk¨£kzx® |hÁiUøPPøÍ B´P. 

3. Discuss the importance of Commercial Bank in 
Economic Development. 

ö£õ¸Íõuõμ •ß÷ÚØÓzvÀ ÁoP Á[QPÎß 

•UQ¯zxÁzøu ÂÁõv. 
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4. Explain the functions  of RBI. 

 RBI ß £oPøÍ ÂÍUSP. 

5. Differentiate money market and capital market. 

 £na \¢øu ©ØÖ® ‰»uÚa \¢øuø¯ ÷ÁÖ£kzxP. 

SECTION B — (4  15 = 60 marks)  

Answer any FOUR questions. 

6. Explain Fisher’s Quantity theory of money. 

 ¤å›ß £n AÍÄU ÷Põm£õmiøÚ ÂÁ›UPÄ®. 

7. Discuss the role of credit creation in economic 
development. 

 ö£õ¸Íõuõμ •ß÷ÚØÓzvÀ Phß E¸ÁõUPzvß 

£[øP Â›ÁõP TÖP. 

8. Explain the causes and effects of inflation. 

 £n ÃUPzvß Põμn[PÒ ©ØÖ® ÂøÍÄPøÍ 

ÂÁ›UPÄ®. 

9. State the importance of Nationalisation of 
Commercial Banks. 

÷u]  ̄Á[QPøÍ ÷u]¯©¯©õUP¨£mh •UQ¯zxÁzøu 

TÖP. 
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10. Explain Hick’s theory of trade cycle. 

 îUêß Áõo£ ÷Põm£õmiøÚ ÂÁ›UPÄ®. 

11. Discuss the types and functions of Commercial 
Banks. 

 ÁoP Á[QPÎß ÁøPPÒ ©ØÖ® £oPøÍ Â›ÁõP 

TÖP. 

12. Explain the recent RBI’s monetary policy. 

 RBI °ß \«£zv¯ £nU öPõÒøPø¯ ÂÁ›UPÄ®. 

––––––––––––– 



  

 

 

B.A. DEGREE EXAMINATION –  
DECEMBER, 2018. 

First Year 

Economics 

ECONOMICS OF MARKETING 

Time : 3 hours Maximum  marks : 75 

SECTION A — (3 × 5 = 15 marks) 
Answer any THREE questions. 

1. State the reasons for storage of goods. 
 \μUS ÷\ª¨¤ØPõÚ Põμn[PøÍ TÖP. 

2. Explain the features of a good branding. 
 |À» ö£¯›h¼ß C¯À¦PøÍ ÂÍUSP. 

3. Explain the concept of market segmentation. 
 \¢øu £S¨¤ß ÷Põm£õmøh ÂÁ›. 

4. Examine the characteristics of channel of 
distribution. 

 ÁÇ[PÀ ÁÈ•øÓ°ß Snõv\¯[PøÍ B´P. 

5. Explain the types of promotional mix. 
 ö£¸UøP P»øÁ°ß ÁøPPøÍ ÂÍUSP. 
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SECTION B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Elucidate the marketing information system. 

 \¢øu°kuÀ uPÁÀ •øÓ°øÚ öuÎÁõUS. 

7. Discuss the difference modes of transport. 

 ÷£õUSÁμzvß £À÷ÁÖ •øÓPøÍ ÂÁ›. 

8. State the benefits of market segmentation. 

 \¢øu £S¨¤ß £¯ßPøÍ öu›Â. 

9. Evaluate the product life cycle. 

 ö£õ¸Ò B²Ò _ÇØ]ø¯ ©v¨¥k ö\´P. 

10. Explain buying decision process. 

 Áõ[P •iöÁkzuÀ ö\¯À•øÓ – ÂÁ›. 

11. Enumerate the personnel selling in modern 
marketing. 

 |ÃÚ \¢øu°h¼À BÒ\õº ÂØ£øÚ¨ £ØÔ 

ÂÍUSP. 

12. State the importance of sales promotion. 

 ÂØ£øÚ ÷©®£õmiß •UQ¯zxÁzøu öu›Â. 

––––––––––––– 


